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_ =: wy Sell the feed that has the stamP of complete merchandising service: 
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Let me i> on the Doughboy profit parade- | 
Send complete information on Doughboy * 
Feed with Controlled Cereal Grasses: 
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Farmers 
Elevator Co. 


Kingsley, Towa 


| new addition just 
completed is modern and 
up-to-the-minute in every re- 
spect. It was designed and 
built to give efficient and 
economical operation. 


Before you start on any building or remodeling 
It is fully equipped with Strong project — find out what Strong-Scott Equipment 
Scott equipment including such items will mean to you in efficient and economical opera- 
quip 
as Pneumatic Attrition Mill; Feeder, 
Scalper and Magnetic Separator; Triple Everything Jor Every Mill, Elevator 
Action Dry Feed Mixer; Legs and and Feed Plant ed 


Drives; Motor, Valve Fittings, etc. The Strong -Scott Mf§ Co. 


Branch Office: Great Falls, } Minneapolis Minn. 


FRED H. CHASE, Representative 
Box 124 Oshkosh, Wis. Telephone 8187 


View Showing Pneumatic Attrition Mill and Feeder, 
Scalper and Magnetic Separator View Showing Special Fittings 


Photographs Courtesy T. E. Ibberson Co., Minneapolis 
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NITRAGIN 


ad 


IF YOU 


Sedd witRacin INOCULATION 
FOR BETTER LEGUME CROPS 


Nitragin increases yields of alfalfa, soybeans, clovers 
and other legumes up to 50%, makes richer feed and 
builds up the soil— yet it costs your customers only a 
few cents an acre. There’s a demand for Nitragin 
everywhere. It sells easily ... soon builds a profitable 
volume of extra sales for feed dealers. 


Nitragin is the oldest, most widely used inoculant in 
the country. Its sale is strongly supported by farm 
paper and radio advertising, local mailings, and prac- 
tical dealer helps. If you are not already a Nitragin 
dealer, write for full information today. 


THE NITRAGIN CO., Inc. 


3855 N. Booth St. Milwaukee, Wis. 


FRANKE GRAIN CO. 


ESTABLISHED 1892 


Jobbers of... 
Wheat 
Wheat Middllingas 
Rye Middlings 
Malt Sprouts 
G@newens Grains 
Linseed Meal 
Soybean Meal 
Oatfeed 


GRAIN AND STOCK EXCHANGE 


MILWAUKEE 


OPERATION 


HERE IS DIESEL ENGINE 
PERFORMANCE THAT 
SPEAKS REAL MONEY 


@ Yes Sir! Here’s a record that talks money 


Knedler Bros. 


Proprietors 


Prairie View, 


Prairie View Feed Mills 


March 7th, 1940 ij 


Experience 


. real money in the bank .. . cold cash divi- 
dends earned by a trustworthy, dependable Die- 
sel engine . . . a VENN-SEVERIN, of course... . 
that didn't lay down on the job nor wear out nor 
require large expenditures for repairs and up- 
keep in 13 years of constant day by day opera- 
tion! . . . What a record! And it’s typical of 
VENN-SEVERIN Diesel performance. This is the 
Diesel for you. Cuts your power bills 50 to 75%. 
Simple to run. Makes money for you. 


Write for details today 


1317-27 W. North Ave. 


“Our engine was start- 
ed Oct. Ist, 1927. Run 
every work day since. 
One repair expense so 
far has been $2.96. On 
a test run we ground 
100 bushels _ shelled 
corn using 3 gallons of 
fuel. 
(Signed) 
KNEDLER BROS. 


VENN-SEVERIN MACHINE CO. 


Chicago, Ill. 


Diesels — 20 to 300 H.P. 
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SWEET MIXING FEED 


Now your customers can feed molasses in abundance, conveniently 
. . . economically. Arcady Sweet Mixing Feed contains from 45 to 
50 per cent pure, sweet cane molasses. Feeders have long appreciated 
the value of molasses in the dairy and beef cattle ration. The inability 
to handle molasses in liquid form has prevented them from taking 
advantage of it. But Arcady Sweet Mir‘~g Feed, thanks to years of 
scientific research, has all handling problems “licked.” 


EASY TO HANDLE 


Arcady Sweet Mixing Feed is free- 
running, stays sweet and palat- 
able. It does not harden or be- 
come sticky regardless of weather 
conditions. You, or the feeder, 
can run it through the grinder to- 
gether with grains and proteins 
to grind and mix the entire ration 
in one operation without gumming 
up the grinder, and no special 


CONVINCE YOURSELF 


Write for a free sample of this re- 
markable molasses feed. Smell it. 
Note its pleasing, appetizing aro- 
ma... even taste it. Then you'll 
be convinced of its palatability 
and will know that it is the an- 
swer to the problem of getting 
molasses into the ration. Arcady 
Sweet Mixing Feed in one you 


WEST JACKSON BLVD. 


equipment is required. can sell enthusiastically. 


Arcady’s generous premium offer is stimulating the sale of all Arcady 
feeds. It will result in more steady business for you. Attractive 24- 
page catalogs are furnished for free distribution to your customers. 


ARCADY 


FEEDS 


For All Live Stock and Poultry 


ARCADY FARMS MILLING CO. 


CHICAGO, ILLINOIS 
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Get Better 


. L. BOGARD, own- 

er of Bogard's Feed 

Service, Bristol, 
Ohio, is building a year 
‘round demand for com- 
mercial feeds and sup- 
plements by helping 
customers get better 
prices for the products 
the feed produces. Since the major- 
ity of the farmers raised poultry, 
Bogard started his plan by contact- 
ing a few large commission buyers 
in nearby cities and asking that a 
representative be sent to his store to 
discuss marketing with his custom- 
ers. Such a call was quickly ar- 
ranged, and Bogard placed in local 
newspapers the following adver- 
tisement: 


ATTENTION FARMERS 

If you think your eggs are worth 
more than local prices, and are will- 
ing to improve the quality for a high- 
er price, come to our store next Thurs- 
day at 2:30 p.m. 

A marketing authority will be pres- 
ent to discuss egg prices with you at 
no cost nor obligation. Bring your 
neighbor along 


BOGARD’S FEED SERVICE 


On the day specified, 38 farmers 
called at the store and learned 
what the big markets demand in 
the way of quality eggs and poul- 
try. There were discussions of such 
features as weights, packing, and 
methods of selling. The meeting 
closed with the organization of lis- 
teners who in a group, pledged 
themselves to produce eggs and 
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poultry along the lines described. 
This group and many of their neigh- 
bors are now selling eggs steadily 
at a premium of 3 to 8 cents per 
dozen over current local prices, and 
quite naturally they remember the 
feed merchant who aided in mak- 
ing the premium possible. 

“None of the farmers was asked 
to buy anything directly at this 
meeting,’ Bogard explained. “But 
the speaker made it clear that a 
balanced feed ration was necessary 
in producing a quality product, and 
that such a feeding balance must 
be continued the year ‘round if 
the desired quality is maintained. 
I had on display and in stock the 
types of rations recommended, and 
we discussed and worked out feed- 
ing schedules to suit each farmer's 
requirements. Once the higher egg 
prices were assured, I had no fur- 
ther trouble in making year ‘round 
feed sales. 

“Finding that city buying and 
marketing men were keen to co- 
operate with local feed merchants 
in the improvement of quality in 
farm products, I extended my serv- 
ice to include a visit from an au- 
thority in the marketing of milk 
and butterfat. Recently, we had an 
interesting visit from a supervisor 


that is what bogard helps 

his farm customers do and 

they reciprocate by giving 
him nice sales volume 


of the state Livestock 
Auctions. Contacts with 
these different repre- 
sentatives are arranged 
by writing firms, com- 
mission men, and buy- 
ers, whose addresses 
are to be found in any 
magazine serving the 
rural population. Cost of securing a 
speaker is very nominal, often not 
more than the mileage fee. The 
cost is paid by us. We seldom have 
a formal lecture, almost the entire 
meeting is given over to round- 
table discussions. 

“Most meetings staged by feed 
dealers are concerned with produc- 
tion. We are learning, however, that 
the marketing end is of more vital 
importance. It is false economy to 
encourage a farmer to feed for in- 
creased production when prices of 
his products are skidding down- 
ward. Show him how that by feed- 
ing for quality improvement, he can 
sell to better advantage the produc- 
tion he already has, and you have 
an inducement that will make feed 
sales throughout the year. This is 
our recipe, and it is bringing busi- 
ness from practically every section 
of our territory.” 


@ CHARLES NUNN & Sons Milling Co., 
Evansville, Ind., is constructing a new 
three-story storage building and will install 
modern machinery including a new diesel 
power and light plant. 

@ CHARLES A. PELOW who has been 
associated with the Sheldon Lattin, Inc., 
Buffalo, has become president of the new 
Eastern Feed Co., Produce Exchange build- 
ing. New York City. 
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UCCESSFUL turkey rais- 

ing calls for a lot more 
than “hit or miss” feeding. 
From start to finish it is your 
responsibility to meet 
Nature’s special demands, 
under modern methods of 
turkey management. 


There is need for higher pro- 
tein and higher vitamin con- 
tent in turkey feeds than in 
chicken feeds. With this is 
the important need to re- 
strict the calcium and phos- 
phorus content, if disastrous 


slipped tendons are to be avoided. Such a 
situation calls for careful formulation. 


Consider minerals in two ways: The mini- 
mum amount necessary for feed efficiency and 
the maximum amount allowable to avoid 
trouble. This problem is readily solved when 
dry skim milk is used. It contains essential 
minerals in moderate amounts but in highly 


assimilable form. 


Write for bulletin on “Turkey Mashes.” Ask questions, if you wish. It 


pays to use dry skim milk. 


AMERICAN DRY MILK INSTITUTE, INC. 
221 W. LA SALLE ST., CHICAGO 
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ITH a brand new ware- 

house and show room, H. 

J. Piper, feed dealer in 
Berlin, N. J., is enjoying the satis- 
faction of recording the increased 
business that modern facilities and 
attractive displays produce. As the 
new building is directly next door 
to his old quarters, there was no 
business detriment due to changing 
his location, and actual moving was 
greatly facilitated. At the same 
time, the attractiveness of the new 
building has drawn the trade of 
many new customers. 

The second floor storage facilities 
include four major bins, each with 
a capacity of one carload. These 
contain oats, corn, wheat and bar- 
ley. They are filled by means of a 
distributing conveyor and feed by 
gravity chutes to 5-ton service bins. 
Similar service bins are used for 
poultry and other feeds. The corn 
bin also feeds to a grinder, which 


in turn distributes to 5 small bins - 


on the lower floor—coarse, medium 
and fine cracked corn, corn meal 
and corn bran. By means of dis- 
tributing chutes, the second floor 
bins can also feed to a motor-driven 
mixer on the lower floor, from where 
the mixed grains can be bagged 
immediately adjacent to one of the 
loading platforms. The second floor 
area is likewise used for storing 
farm wares, such as chicken wire, 
feeders, heaters and tools. 

A large, ground-floor section built 
off the rear of the grain storage 
section, has a 2-carload capacity 
of hay, straw and bagged fertilizer. 
Trucks can be driven right into this 
section for loading and unloading. 
As the storage building is located 
four blocks from the railroad siding, 
the commodities are trucked to the 
warehouse and unloaded at one of 
the two loading platforms, or inside 
the rear building section. 

The store itself is an attractive 
brick and glass structure with show 
windows on three sides. These large 
display windows are effective in 
attracting a large volume of retail 
trade that might ordinarily pass by 
to competing concerns. Everything 
in the store is directed toward 
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paying for itself fast by 
attracting new customers 


prompt service for both large and 
small buyers. There are 13 grain 
bins along one wall to facilitate in 
filling small package purchases. 
There are also displayed a large 
variety of insecticides, disinfectants, 
dog foods, animal medicines and 
garden seeds and fertilizers. In ad- 
dition there is always a large dis- 
play of poultry supplies and small 
farm tools. 


A new type of trade attracted by 


the new store is the ordinary home 
gardener. To capitalize on this 
profitable side line, Mr. Piper has 
put in large displays of garden 
seeds, made up small bulk pack- 
ages of fertilizers and greatly ex- 
panded his stock of garden tools. 
This has immediately broken down 
the erroneous idea that the Piper 
concern caters only to farmers and 
large bulk buyers. By so doing, 
Mr. Piper attracts to his store a cus- 
tomer turnover that rivals that of a 


BUSINESS IMPROVED immedi- 
ately after H. J. Piper opened 
his new warehouse and show 
room. Below is an exterior view 
of the building and at the left 
is shown the new feed mixer at 
work. 


first class hardware concern. This 
has opened the Piper firm to a 
source of income that was negli- 
gible in the old quarters. 


@ CHESTER J. ALGER, director of the Chi- 
cago office, Corn Products Refining Co., 
has been chosen president of the Argo 
State bank, Argo, Ill. Mr. Alger will con- 
tinue to administer the real estate and 
taxation departments for the Corn Products 
company and will serve as secretary of 
the manufacturing committee. 
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REG .U.S.PAT. OFF. 


LACTOFLAVIN SUPPLEMENT 


gives you natural 
Vitamin D in dry 
product form... 


= is real econ- 
omy and convenience in Flaydry D 
which combines natural Vitamin D 


and milk’s B-G group of vitamins in one dry product. 
Economical because both Vitamin D and milk’s B-G group 
of vitamins are contained in one product. 


The Vitamin D in Flaydry D is available in the same potencies 


GROWTH 


Growth measures value in the 
eyes of your customers. Flaydry _— 
D provides vitamins important 
to growth from two sources: 


that your formulas now specify. But, 
by using Flaydry D, you get the 


added nutritional benefits supplied 


by milk’s B-G group of vitamins. 
Flaydry D will help you lower 


manufacturing costs, too. In dry 
1. Vitamin D from cod liver oil 


and other fish liver sources—es- 
sential to growth and develop- 
ment of bones. 


product form, it is more conve- 
nient to handle in the mill and 
thereby reduces your expense. 
Flaydry D is guaranteed in A. O. 
A. C. units of Vitamin D per gram. 


2. Milk’s B-G group of vitamins— 
which includes lactoflavin—vitally 
important to body growth and 


development Borden’s certificate of guarantee 


By using Flaydry D in all your assures you of the D potency pur- 
mashes you are dependably add- 
ing both natural Vitamin D of 
fish liver oils and milk’s B-G 


group of growth vitamins. 


chased. 


To learn more of these savings, 


write for full information. 
GROWTH + HATCHABILITY EGG PRODUCTION 

HE BORDEN COMPAN 


Special Products Division 


350 MADISON AVENUE, NEW YORK, N. 


ILLINOIS 

Thompson feed store, founded in 1892, 
is liquidating preparatory to going out of 
business. Mrs. W. B. Thompson is the 
operator. 

Dwiggins & Sons Alfalfa Milling Co. is 
planning to erect a new plant at Paris, Ill. 

Homer Kipling has opened a produce 
store at Carthage and will handle feed, 
baby chicks and supplies and will also 
operate a cream station. 

Phoenix Flour Mills, Anna, has installed 
a Clipper cleaner. 

Roy Schuetts has opened a new feed 
store at Galva. 

Conrad Bachmann and James Boots have 
opened a new feed store at Grant Park. 

John E. Peters has opened a feed, seed 
and coal business at Meredosia. 

Frank Ware, Hillsboro, and Macon Tober- 
man have purchased the Tony Grant feed 
store at Irving and will operate it as the 
Irving Feed Co. 

Harry E. Landman has opened the Ft. 
Loramie mill, Ft. Loramie, and will manu- 
facture flour and sell grain and feed. 

Wendall Turner of Arthur has purchased 
the Villa Grove feed store, Villa Grove, 
from V. W. Roberts. 

Arthur Van Osdol has purchased Smith's 
feed store, Kewanee, from Guy E. Smith. 

J. R. Shields & Son have purchased a 
lot at Hoopeston and will construct a new 
feed store. : 

Roy F. Hewett, son-in-law of Frank Ware, 
Barnstable-Ware Feed & Supply Co., Hills- 
boro, has purchased an interest in the 
business. Stock owned by Clarence W. 
Barnstable has also been sold to Walter 
and Macon Toberman, St. Louis. 

G. C. Buckingham has sold his poultry 
and feed business to Cletis and Manuel 
Cothern. 

Du Page Feed & Supply Co., Elmhurst, 
held a soil test day March 28 to promote 
the sale of fertilizers. 


@ FARMERS COOPERATIVE Grain ele- 
vator, Montezuma, Ia., was destroyed by 
fire recently with a loss estimated at 
$45,000. 
@ SPIES MILLING CO., Preston, Minn., 
has installed a new feed mixer. 


@ EARL E. MAY feed and seed store, 
operated at Creston, Ia., last spring will 
be reopened for business under the man- 
agement of Wayne Sheffel of Creston. 
@ CAMERON VAUGHN has been appoint- 
ed manager of the Elmore feed store, Fair 
Haven, Vt., replacing G. H. McFarren. 
@ BROOKE COVER, grandson of the 
founder of the Cover Grain & Feed Co., 
Lowell, Mass., has been made president 
of the firm. Frank G. Cover is treasurer 
of the concern which was founded in 1875. 


@ ED HINSTALA has purchased the Stein- 
kraus mill building, New York Falls, Minn., 
and has opened a feed and. seed store. 
@ HILLTOP FARM feed store has been 
opened for business at Elk River, Minn., 
by George Turner. 
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ALL IS NOT GOLD It's cheaper to buy corn by truck than by car. 
THAT GLITTERS That's the word that is going ‘round these days 

and the trucker peddlers are doing a large busi- 
ness because the corn looks good and “all corn is good this year”. 


What are the facts? We were about to admit that perhaps the truckers 
were having their year until a veteran grain man told us that “1939 corn 
looks better than it really is’ and so we decided to check. 


Here's a typical result. The trucked corn looked tops in quality but on 
check was found to grade No. 3, weigh 55.5 pounds and have 17.1 per cent 
moisture. It cost 60 cents per bushel, delivered. 


We wouldn't call that choice corn and still checking found that a nearby 
station had purchased a car of No. 1 old yellow corn for 62.5 cents per bushel. 


It weighed 58 pounds and had 11.5 per cent moisture. No. 2 corn could have 
been purchased for 61 cents. 


Moisture is water and water is not corn. On a dry weight basis there were 
51.33 pounds of corn to the bushel in the car and 46.01 pounds of corn to the 
bushel in the truck. This made the dry weight cost of the trucked corn approx- 


imately $2.00 per ton more than the dry weight cost of the car of corn shipped 
by rail. 


Two dollars per ton is real money. It is as much as the gross margin of 
profit on some feedstuffs and we've heard many a feed man argue about price 
differentials of as little as 25 cents per ton. The important thing to note, how- 
ever, is that the higher priced government inspected corn was really the 
most economical proving again the old adage that ‘you never get more than 
you pay for”. 


We started these few paragraphs with the caption “all is not gold that 
glitters’ and so we urge every feed dealer to think before he patronizes the 
trucker. Next time you buy a bargain truck lot of grain, send a sample to 
your nearest established grain market for analysis. 


The Feed Bag still maintains that a trackage location is one of the biggest 


assets of any feed dealer. Protect this asset by buying your grain and feed 
for shipment by rail. ; 
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the Line 


on credit and stick to it 
is advice of ohio dealer 


. G. and R. E. Lesher operate 

the D. H. & L. Feed & Supply 

Co., Wadsworth, Ohio, and 
have been in the business for five 
years. Nationally-known lines of 
commercial feeds, seeds and build- 
ers’ supplies are handled and the 
total annual volume runs from 
$100,000 to $110,000. with reason- 
able overhead. 

“Credit business is the bane of 
all of us,”’ said I. G. Lesher recently. 
“I think the public has been thor- 
oughly spoiled by the business men 
themselves. This installment sys- 
tem has its good points but it edu- 
cates the people to the idea of a 
dollar down and the remainder 
when and if the merchant catches 
up with them. The result is the 
weakening of the moral fibre of 
people. The family that prided it- 
self for many years upon its indus- 
try and honesty may easily fail 
under present temptations and not 
wish to work or pay their debts 
either. We do a credit trade total- 
ing about 40 per cent of our entire 
volume and we're forced to watch 
this class of business with an eagle 
eye.” 

The Lesher’s give the customer a 
credit go-sign for only 30 days. If 
at the end of that period, they don't 
see the color of Mr. Customer's cash, 
they discontinue sales and devote 
their time to getting the coin for 
what has already been hauled 
away. 

“Watch the credit business close- 
ly,” they warn. “You may be forced 
by circumstances to sell feeds and 
sidelines on a credit basis but you 
are not compelled to let the credit 
buyers force you into bankruptcy. 
Have the courage to draw the line 
and stick to 

Wadsworth is so divided that it 
has two well developed retail sec- 
tions. The D. H. & L. Feed & Sup- 
ply Co. plant is in the railroad re- 
tail section. It occupies a 48x 110 
brick and tile main structure and 
two frame buildings, one of 40 x 60 
dimensions, and one of 30 x 60. One 
lady employee handles the office 
work and part of the inside sales 
work and one additional employee 


ei12e 


assists. The owners and employees 
are farm-reared, have the rural 
viewpoint, and are thus in position 
to get more of commercial feed dis- 
tribution. 


“In addition to two lines of com- 
mercial feeds,’’ said the Lesher'’s, 
“we have our own little feed mill 
and know how to operate it. We 
have a grinder and mixer, crushers, 
shellers and corn crackers, in order 
to take care of farmers who wish 
to have good custom grinding and 
mixing done at a fair price. We try 
to place ourselves in the customer's 
shoes, think as he thinks, and are 
thus better in position to treat him 
and his family as they like to be 
treated. We watch for the oppor- 
tunity to sell more commercial feeds 
and more kinds of commercial feeds 


where they will make the farmer or 
feeder some clear money. But we 
don't argue with the man who 
brings in grain to grind and mix. 
We're prepared to take care of 
him and try to give him that degree 
of satisfaction that will send him 
home happy and bring him back, 
leading his neighbors.” 

“We do some special window dis- 
play at all the principal holidays of 
the year, letting our customers know 
we realize the sentiment of each 
day. On all patriotic days like Ar- 
mistice and the Fourth of July, you'll 
find us with Old Glory flying in the 
breeze. I believe if business men 
in the smaller towns and cities paid 
more attention to these little things, 


(Continued on Page Fifty-two) 


“Do you suppose it's that popcorn I gave them?” 
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YOU SELL TIMES MUCH FEED! 


3 


Sell feeds that contain EXADOL— Squibb’s High Potency Vitamin 


“s The chart tells the story. Over 11 
= E times as much feed in the 10th week 
=\|= — even more as chicks continue to 
NOP grow. The poultryman profits—you 


profit—when chicks Jive and grow. 
How to help promote livability and growth—and thus 
benefit both your poultrymen and yourself? Be sure 
your feeds contain vitamins A and D from a depend- 
able source. It’s these all-important vitamins that help 
chicks live, thrive and grow. 


You can be sure of guaranteed vitamin A and D 
potency when you use EXADOL*— Squibb’s high 
potency A and D oil in your feeds. 


*©4 trademark of E. R. Squibb & Sons 


HIGH POTENCY VITAMIN A anp D OIL 


Mid-Western Sales Agents 

THOMPSON-HAYWARD CO. 
165 John Street, New York (29th and Southwest Blvd. 
15245.WestemAve.,Chicago Kansas City, Mo. 


Pacific Coast Sales Offices 
R. SQUIBB & SONS 
Los Angeles, Cal. San Francisco, Cal. Seattle, Wash. 


Eastern Sales Agent 


THE O.K. COMPANY 
Atkins & Durbrow, Inc. 
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Name 


Aand D Oil. It helps chicks live, gain strength, resist disease, GROW! 


The potency is guaranteed 3,000 (or more) vitamin A, 
U.S.P. XI units per gram, and 400 (or more) vitamin D, 
A.O.A.C. chick units per gram. The guaranteed vitamin 
A potency of Exadol is about five times, and the vita- 
min D potency is nearly five times, the minimum re- 
quirements for a U.S.P. cod liver oil. 


Look to that first week of a chick’s life...and let your 
starter mashes contain EXADOL. Build more sales by 
having the dependability of EXADOL in your growing 
mashes. Cash in on the proved potency of Exadol. 


Exadol is offered on contract at firm prices, for three 
months’ delivery. Write for full facts. 


SQUIBB — a name you can trust 


E. R. SQUIBB & SONS 
Veterinary and Animal Feeding Products Division 
745 FIFTH AVENUE, NEW YORK CITY 


FB-4 


Please send your new Portfolio,“Squibb’s Contribution 
to Vitamin Feeding”. I understand this places us under 
no obligation. 


Address 


City. State 
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OWN at Prairie View, IIL, 
which is little less than a 
cross roads junction, are two 
brothers who have remained insep- 
arable business partners for 52 
years. They are S. E. and M. W. 
Knedler who formed Knedler Bros. 
in 1888 and have been plugging 
along together without interruption 
since. 
From a feed man’s angle Knedler 
Bros. are unique. Whereas the av- 
erage feed mill depends in a great 
measure on income from mixing 
feeds, selling complete rations and 
handling sidelines, the Knedler firm 
has existed throughout the 52 years 
solely by offering a custom grinding 
service to farmers and by manufac- 
turing flour. But several years ago 
the flour milling service was discon- 
tinued and now the mill derives its 
entire income from grinding. 
M. W. Knedler has an explana- 
tion for limiting operations to grind- 
ing. He says: 
“When custom mixing became 
the rage in our territory some years 
ago, we felt that it was a feed in- 
dustry fad and would soon die a 
natural death. However, such serv- 
ice has become more and more 
important to the feed mill, but al- 
though we realize it, we will do 
nothing about it now. The reason 
is we are too old to start something 
new.” 
One of the main reasons the 
Knedler firm can make money on 
its grinding operations is that they 
do not depend on electricity to fur- 
nish the power for their machinery. 

Twelve years ago they installed 
a Venn-Severin Diesel engine of 
60 horse power capacity. This en- 


using diesel 


Grinding 


repair cost $2.96 in 12 years 


gine was arranged to drive the ma- 
chinery off a belt and it has been 
performing faithful service ever 
since. 

“Without the Diesel to furnish 
cheap power we probably would 
not have survived,’ say the Kned- 
ler brothers. “We use regular fuel 
oil in the engine and this costs us 
seven cents a gallon. Over a long 
period of time we have found that 
our power cost for grinding runs 
less than one-half cent per hun- 
dred. Since we charge eight cents 
per hundred we can make a profit.” 

According to the Knedler broth- 
ers, the total cost for repairs to their 
engine in the past 12 years has 
been $2.96. The brothers seem to 
have had luck with their machinery 
for they are now using a Sprout, 
Waldron grinder which is 40 years 
old and still performing good serv- 
ice every day. 

The Knedler family were pioneer 
settlers in the area. In 1847 the 
grandfather of the Knedler brothers 
bought a farm two miles west of 
Prairie View. The tract of land con- 
tained 140 acres and was purchas- 
ed from the government at $1.25 
per acre. Quite a number of years 


DIESEL POWER enables the 
Knedler's at Prairie View, Ill., 
to grind at a profit. Shown 
below at right are the Knedler 
brothers and at the left is a 
Sprout-Waldron grinder which 
has been in service for 40 
years. 


ago the descendents sold this same 
farm to a country club for $300.00 
an acre. 

The two brothers have actually 
been in the milling business for 60 
years, having left the farm to work 
for a miller in the vicinity. They 
remember when they built their 
mill — which incidentally was con- 
structed with their own hands and 
still stands today — that they had 
four carloads of lumber shipped 
down from Wisconsin at a total cost 
of $400.00. 

The Knedler brothers did an ex- 
cellent wheat milling business in 
the old days and can remember 
back in 1900 how the wheat teams 
were lined up for a half mile around 
the mill. The firm has ground as 
many as 70,000 bags of grain during 
a year. Together for more than half 
a century, the Knedler brothers ex- 
pect to keep marching along side 
by side for many more years. 

@ KINTNER MILLING CO., North Meshop- 


pen, Pa., has purchased the Harry Carter 


feed and flour mill at Meshoppen, Pa. 


@ RALPH JOHNSON, Mountain Grove, Mo., 
has changed the name of his business to 
the Ozark Feed Mills. He formerly oper- 
ated as the Ozark Feed & Seed Co. 
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REG US. PAT OFF. 


» ““Nopco XX"" is a registered trademark of National Oil Prod- 


ucts Company. 


» © A detailed list of these tests will be sent on written request. 


NATIONAL OIL PRODUCTS COMPANY 


5 


QUALITY —To assure you a high standard of qual- 
ity, 61* * exacting chemical, physical and biological 
tests are made in manufacturing each lot of 
“Nopco XX"’ Fortified Cod Liver Oil. 


DEPENDABILIT Y—Each lot of “Nopco XX” is 
sold on the unqualified guarantee of 3000 U.S.P. 
units of Vitamin A and 400 A.O.A.C. units - Vita- 
min D per gram. 


ECONOM Y—“Nopco XX” feeding directions are 
based on years of research under both scientifically 
controlled and practical conditions. This back- 
ground of research enables you to use ““Nopco XX” 
effectively at the most economical levels. 


SERVICE —Quick deliveries, in a wide range of 
packages, from many convenient points. . . helpful, 
confidential service on nutritional problems .. . 
personalized merchandising services . . . are added 
satisfactions derived through the use of ‘“‘“Nopco XX.” 


REPU TATION—“Nopco XX” is a name that is 
known favorably to farmers from coast to coast. . . 
one that you may put on your feed bag with assurance 
and pride. 


If you have never used ““Nopco XX,” write us today 
for complete details. There’s no obligation . . . and 
we'll send you free a copy of “Things to Know of 
Poultry Nutrition” as a token of our appreciation of 
your interest. 


HARRISON 


NEW JERS 
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A Fee d We 
Bank On, Son ...I Found That 
Out Many Years Ago!” 


Dealers who stock Larro or Gold Medal Dairy Feed can often count 
among their customers many old timers who have been with them 
since these feeds were first placed on the market. The reason is 
simple: Larro and Gold Medal Farm-fested” Feeds have always been 
high in quality—consistent in their ability to produce outstand- 
ing results. What a tremendous asset this is to dealers! It means 
they enjoy the steady repeat business of customers who place full 
confidence in their merchandise. Why not investigate the possibility 
of obtaining the Larro or Gold Medal franchise? A post card will 
bring you full details about the aggressive sales and advertising cam- 
paigns behind both lines. Write today! 


Larro and Gold Medal Farm-tested” Feeds 
are tested and proved at Larro Research 
Farm, a unit of General Mills, Inc. 


LARROWE MILLING COMPANY WASHBURN CROSBY COMPANY | 


(Trade Name) : ‘Trade Name) 
wy \ Dettoit, Michigan Kansas City,Mo. » Minneapolis, Minn. 


DIVISIONS. oF GENERAL MILLS, INC. 


> 
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main plant modernized 


ON'T let the name mislead 

you, for The Little Elevator 

Co., Rockford, Ohio, does a 
big business and now boasts one 
of the most modern feed plants in 
the state of Ohio. 

Owned and operated by Albert 
Dudgeon, the firm also operates 
another plant at Mercer, Ohio, and 
is doing an excellent job of mer- 
chandising feeds. 

Business has mounted with such 
phenomenal regularity that the 
firm recently found it necessary to 
build a completely new mill at 
Rockford. The contract was award- 
ed to the T. E. Ibberson Co. Minne- 
apolis, and the new feed mill and 
warehouse, built adjacent to the 
old elevator, is the first word in 
modernization. 

Mr. Dudgeon, in building his 
business to the present large vol- 
ume, has stood steadfastly by one 
axim. It is: 

“Don't sell boomerangs to your 
customers.” 

Quite an unusual statement, but 
with a little explanation you will 
find that it is a policy which more 
and more feed dealers could use 
with success. 

“The basis for this slogan is very 
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simple,’’ says Mr. Dudgeon.” It all 
sums up to the fact that we refrain 
from selling any customer any mer- 
chandise which will not fit into his 
operations well enough to show him 
a profit. Or stating it in another 
way, we feel that any sale we make 
which does no good for our custom- 
er is a poor sale for us and only 
acts as a boomerang. That’s where 
our slogan fits in.” 

The Little Elevator Co. doesn't 
do an unusual amount of adver- 
tising but the advertising it does 
is kept on a regular basis. A pro- 
motion circular is issued about four 
times a year. 

Mr. Dudgeon believes in produc- 
ing quality merchandise and takes 
particular pains to see that the in- 
gredients he puts into his feeds are 
of the highest quality. 

“We try to give our customers 
the best possible feed that can be 
manufactured,” he says. “If our feed 
proves its merit we know the cus- 
tomer will tell his neighbors. Re- 
sult—new customers for us.” 

Another principle practiced by 


INTERIOR of the new Little 
Elevator Co. plant is shown 
above and below is the attrac- 
tive exterior. It pays to mod- 
ernize, the owner agrees. 


the firm, and one which has found 
much favor in the territory, is plac- 
ing the mixing date on each bag 
of feed. This enables the customer 
to know that he is receiving only 
the freshest feeds when he buys at 
The Little Elevator Co. 


Business has grown continually 
for the firm until now it produces a 
large enough volume of feed to en- 
able the purchase of ingredients in 
carload lots and consequently keep 
costs down to a minimum. 


Details of the construction and 
installation of machinery at the 
plant indicate the excellent facili- 
ties which are available. The mill 
is equipped with a 50 h.p. Jacobson 
hammer mill and a special drag 
feeder. 

On the work floor is installed a 
Strong-Scott molasses machine with 
necessary pumps, tanks and fittings 


for supplying the stored molasses 


to the machine. Other equipment 


’ includes a one and one-half ton 
~ Strong-Scott mixer, a Jacobson corn 


grader and a Sprout, Waldron corn 
cutter. 

One feature of the new plant is 
a large sales room decorated with 
an attractive store front. The room 
is fitted with shelving and special 
display racks for sales purposes. 

There is a basement under the 
entire feed mill building and a low 
pressure steam heating plant has 
been installed. The interior of the 
mill is painted with white enamel. 
The entire building is covered with 
galvanized iron. 


ei17e 
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VERY feed store and grain 

elevator seeks means of rid- 

ding the premises of mice and 
rats, but this is a story of a man 
who raises them and gives the ro- 
dents completely balanced rations 
instead of poison. 

Down in New City, N. Y., Harry 
G. Herrlein operates a farm which 
is overrun with so called feed 
store pests, but any dealer would 
be more than pleased to have him 
as a customer. He makes a busi- 
ness of raising thousands of mice, 
rats, rabbits and guinea pigs for the 
medical world and his enterprise 
is commercially known as the Rock- 
land Farms. 

In fact, a well known feed manu- 
facturer, the Arcady Farms Milling 
Co., Chicago, produces special ra- 
tions for him which he uses to feed 
the small animals and markets to 
keep them thriving after they have 
been sold to hospitals and research 
centers. 

The farm has been in operation 
since 1921. Raising mice, rats, rab- 
bits and guinea pigs is even more 
highly scientific than the successful 
breeding of poultry, hogs and dairy 
cows. Research work in hospitals 
and laboratories requires that the 
animals be of a certain weight and 
age so that the results of experi- 
ments for various diseases are com- 
parable to those conducted on hu- 
man bodies. 

Approximately eight tons of pel- 
leted feeds a month are consumed 
by the “guests” at Rockland Farms. 
The animals are provided with wa- 
ter in bottles and glass tubes, the 


raised for profit 


at rockland farms 


bottles being outside the cage with 
a vacuum preventing any water 
from running into the cages except 
when the animals are drinking. 

The choice of bedding provided is 
as meticulous as that of a first-class 
hotel. Rats and mice are bedded 
down with coarse white pine wood 
shavings and the rabbits and gui- 
nea pigs have agricultural peat 
moss under foot. 

Among the strange animals on 
the farm are a colony of wild hamp- 
sters, a tiny rodent native of Pales- 
tine. Only a few of these animals 
have been bred in captivity. They 
have been found to be of particular 
value in the determination of lep- 
rosy. Curly haired white mice and 
colored mice are some of the other 
unusual inhabitants of Rockland 
Farms. 

Orders for the small animals are 
received from all parts of the world. 
The farm's annual output is about 
a half million mice, 30,000 rabbits 
and an equal number of guinea 
pigs and rats. Before shipment 


MEDICAL RESEARCH has 
been assisted in its progress 
by Rockland Farms and the 
experimental creatures which 
it raises. Above is a group 
of rabbits, in the center a 
colony of mice pens, and 
below two white rats. A 
view of the farm is shown 
at the lower right. 


SERS 


each of the animals is selected, 
weighed and examined and if any 
irregularity is found the animal is 
destroyed immediately. A post mor- 
tem to determine the cause of death 
is held whenever one of the sub- 
jects dies. 

Rockland Farms employs 19 per- 
sons and operates three trucks for 
making deliveries. The venture was 
started by Mr. Herrlein in New 
City 20 years ago and was moved 
to its present location in 1925. The 
entire farm with the exception of 
the dwellings is enclosed in 1400 
feet of wire fence. 

Mr. Herrlein has been instrumen- 
tal in enabling the medical and re- 
search professions to obtain uniform 
stock instead of buying promis- 
cuously. This has resulted in more 
efficient experiments and has aided 
the advance of science and medi- 
cine. Refuse from the animals is 
now being made into a special fer- 
tilizer which has found wide ac- 
ceptance among leading botanical 
research institutions. 

Mr. Herrlein recently wrote a 
book entitled ‘A Practical Guide on 
the Care and Uses of Small Ani- 
mals." Thousands of copies have 
been distributed among hospitals, 
laboratories, federal institutions and 
college research bureaus. 

The book is said to be the first 
of its kind to be published. 
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Pillsbury’s Concentrates 
You can KNOW your feeds are properly mixed ! 


RIGHT NOW, COULD YOU PROVE YOUR 
FEEDS ARE THOROUGHLY MIXED? 


The three all-important factors in the manufacture 
of a good mixed feed are: (1) Top-grade ingredi- 
ents, (2) Tested formulas, (3) Thorough, uniform 
mixing. The best ingredients you can buy, plus sci- 
entifically proven formulas, cannot possibly pro- 
duce a properly balanced feed without complete, 
uniform mixing of every element throughout the 
finished product. A constant, accurate check on 
uniformity, therefore, is essential. Now, there is a 
way to KNOW your feeds are properly mixed... 
and to prove it to your customers. 


NEW PATENTED PILLSBURY PROCESS MAKES 
UNIFORMITY TESTS EASY, ACCURATE 


After three years’ research, Pillsbury has perfected 
a process which enables any mixer using Pills- 
bury’s Concentrates to make accurate, visual uni- 
formity tests quickly and economically — by means 
of a U. S. certified color indicator in these concen- 
trates. Briefly, the test consists of soaking a meas- 
ured sample of the complete mixed feed in a clear 
solvent for a short time, then filtering off the sol- 
vent. The color of the solvent will immediately 
determine whether every ingredient in the feed, 
properly mixed, is present in the sample. 


These are the Pillsbury Color Controlled Concentrates* RE mn 


Pillsbury’s Chick Starting Concentrates 
Pillsbury’s 40% Concentrate 
Pillsbury’s 32% Concentrate 
Pillsbury’s Turkey Starting Concentrate 


*Mfd. under and protected by U. S. Patent No. 2,157,755 


AND BIGGER SALES 


A POWERFUL SELLING WEAPON FOR YOU 


Feed users, especially the ones that make profitable 
customers, are mostly “from Missouri” — they 
want to be shown that they’re getting what they pay 
for in feeds. Only with Pillsbury’s Concentrates 
can you prove to your customers that your feeds are 
uniformly mixed. And such proof is a confidence- 
builder, means loyal, money-making repeat busi- 
ness for you. 


And in addition to giving you a constant, ac- 
curate check on the uniform mix of your feeds at 
all times, Pillsbury’s Concentrates enable you to 
establish the identity of your feeds at any time after 
they have been sold — a protection that may save 
you money. 


PILLSBURY OFFERS 
COMPLETE DEALER SERVICE PLAN 


Pillsbury’s successful twenty-year experience in 
commercial feed manufacture is at the service of 
every Pillsbury dealer. A wide variety of merchan- 
dising helps, laboratory-tested formulas, feeding 
charts, etc., areavailable. Whatever type of feed busi- 
ness you now have, or are planning for the future, 
we believe we can help you, and invite your inquiry. 


FILL OUT AND MAIL TODAY 


Pillsbury Flour Mills Co. 
Commercial Feeds Dept. Box FB 
Minneapolis, Minnesota 


I am interested in obtaining, without obligation, complete details of the new 
Pillsbury Color Controlled Concentrates. 


CO Please send me your literature. 
CJ Please have your representative call. 


| 
| 
| 
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National Geed 


set for october 14 to 19 
poster contest announced 


BETTER 


Bring. 
BIGGER 
PROFITS 


FEED Week last year 
was symbolized with this 
official poster. Send in 
your ideas for 1940. A 
prize of $50.00 will be 
paid for the best poster 
submitted. 


ATIONAL Feed Week for 1940 

will be celebrated October 

14 to 19, inclusive. Started 
by The Feed Bag and held annually 
since 1937, the event this year will 
be given added impetus by the full 
support of the American Feed Man- 
ufacturers association. The organ- 
ization, at a recent meeting of the 
executive committee, voted to be- 
come official sponsor. 

As in the past two previous years, 
the selection of the official poster 
and emblem will be made by con- 
ducting a contest among artists, 
amateur and professional, in all 
parts of the country. Those identi- 
fied with the feed industry are par- 
ticularly urged to enter. 

Selection of the winning poster 
is to be made by vote of delegates 
attending the annual convention 
of the American Feed Manufactur- 
ers association at French Lick, Ind., 
May 23 and 24. Entries for the con- 
test must be received at National 
Feed Week Headquarters in the 
offices of The Feed Bag, 741 N. Mil- 
waukee street, Milwaukee, on or 


before May 18. 


200 


The following contest rules must 
be observed: 

1. Sketches must be adapted for 
printing in two colors. 

2. Size of the sketches shall be 
by 11 inches. 

3. Name of the artist or other 
identification must be placed on the 
back and not the face of the draw- 
ing. 

4. The person whose sketch is 
selected for the official poster must 
agree to furnish a finished, full- 
sized drawing from which suitable 
engraving plates can be made. 

5. The winning poster shall be- 
come the property of The Feed Bag 
and National Feed Week Head- 
quarters with full publication and 
distribution privileges. 

6. Contest closes May 18, 1940. 


After the offical poster has been 
selected the design will be worked 
into stickers suitable for attaching 
to outgoing mail and other litera- 
ture distributed by the trade. These 
as well as the posters are to be 
furnished at cost. 

With the official sponsorship of 
the American Feed Manufacturers 
association, National Feed Week 
is to be conducted on a larger scale 


than in any previous year. Dealers, 
jobbers and members of trades al- 
lied with the feed industry are ex- 
pected to join in full force in help- 
ing put the event across. 

Every known medium of publicity 
is to be employed to emphasize the 
slogan ‘Better Feeding Brings Big- 
ger Profits.’ There will be a con- 
tinued barrage of promotion re- 
leased to newspapers, farm journ- 
als, radio stations and other medi- 
ums reaching the farmer to point 
out to him the importance of the 
feed industry to agriculture. The 
Meyer Both General Newspaper 
Service and the Stanton Super- 
service will again cooperate in 
making available a series of ad- 
vertisements featuring National 
Feed Week for feed dealers to in- 
sert in their local daily and weekly 
newspapers. 

Ideas from members of the trade 
for promoting the event will be 
gladly welcomed. National Feed 
Week Headquarters will also co- 
operate in helping dealers plan in- 
dividual programs and will furnish 
suitable publicity releases for their 
local newspapers. 


(Continued on Page Forty-four) 


HAIL, HAIL! The gang's all here. This group attended a recent 
meeting of the Northwest Feed Manufacturers & Distributors associa- 
tion at Minneapolis. They are top row, left to right, Tom Ibberson, 
Dave Carlson, George Smith, Stan Nelson, G. E. Hillier, Harry Rein- 
shagen, Jack Griffith, George Anderson, D. A. Williams; lower row, 
left to right, Jim Gould, C. N. Barrett, E. K. Steul, D. A. Williams, 
Roy Peterson, E. F. Rice, Warren Plummer. 
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the Private Offices 
“Big Boss” 


In the processing of VITAND there is no place for rule- 
of-thumb methods. Exactness is the aim ... and so the 
skill of our employees and modern equipment of our plant 
is reinforced by laboratory preciseness. 


Indeed, the chemist might be called “the big boss” when it 
ccmes to control over the quality of materials which go into 
VITAND .. . and over the processes which evolve these 
materials into the high-quality vitamin A and D oil 
for poultry feeds. Chemical formulae, tubes and biologi- 
cal facilities mark out the processing path to be followed 
by the plant’s extensive production machinery and equip- 
ment. 


If we were asked to name one element in VITAND as 
AD OIL most important, our answer would be its dependability 
: . the care put into it, that feed manufacturers and 
ae poultrymen can put their faith into its use. But it also has 
the other desired elements . . . quality of materials .. . 
high vitamin count . . . economy in quantity required 
— and an efficient mixability. 


VITAND is guaranteed to contain minimums of 
3,000 USP units of vitamin A and 400 AOAC 
chick units of vitamin D per gram. 


Write to NAPTHOLE, Inc., Boonton, N. J. or these distributors: 


NORTHRUP, KING & CO., Minneapolis, Minn. KING BROTHERS, Philadelphia, Pa. 

JESSE C. STEWART CO., Pittsburgh, Pa. SAM KRAUS, Fort Wayne, Ind. 

WARNER’S MILLS, Alliance, Ohio WOOSTER FEED MFG. CO, Wooster, Ohio 
HAYNES MILLING CO., Portland, Ind. FARLEY FEED CO., Janesville, Wis. 

Vv. E. HERTER CO., Dayton, Ohio ° CHARLES SCHAEFER & SON, Brooklyn, N. Y. 
CORN BELT SUPPLY CO., Sioux City, Iowa GENERAL COMMODITY CORP., Buffalo, N. Y. 


MATHEWS & FRITZ CO., Los Angeles 
Also Warehouse Stocks at: CHICAGO, ILL. . INDIANAPOLIS, IND. ® LANSING, MICH. 
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Poultry 


feeds to baby 
chick customers 


esac that every customer for baby 
chicks is also a potential customer for 
poultry feed, the Landis hatchery, Abbotts- 
town, Pa., began talking poultry feed to 
its chick customers several years ago, and 
with excellent results. 

“In 1934 our poultry feed sales totaled 
only four carloads,” explained H. E. Lan- 
dis, manager. “In 1939 we sold 60 car- 


loads, and our sales are increasing month 
after month. 
“Our plan to develop sales on poultry 


feed has been to talk feed to every chick 
customer. When we begin to talk feed 
to a new chick customer we usually learn 
about his feeding problems and immedi- 
ately try to help him solve those prob- 
lems. That is the way to gain interest and 
to hold the good will of old customers. 


SAY BOSS,WHY DOES A 
FEED STORE AS BIG AS OURS 
HANDLE ONLY THE OR.SALSBURY 
LINE OF POULTRY <> 


WELL BILL, A FEEDSTORE Like 
OURS HAS TO BE SURE THAT THE 
MERCHANDISE IT SELLS Is REALLY 
DEPENDABLE. AND | KNOW THE 
OR.SALSBURY LINE IS 

DEPENDABLE ./ 


IVE SEEN DR. SALSBURY'S 
PRODUCTS MADE. FIRST, 
THE FORMULA OF EVERY PRODUCT 
IS PERFECTED THROUGH RESEARCH. 
THEN ALL RAW MATERIALS ARE 
THOROUGHLY TESTED BEFORE 


BEING USED. 


NEXT, ALL MANUFACTURING AND 
PRODUCTION STEPS ARE IN CHARGE 
OF TRAINED TECHNICIANS, VETERIN- 
ARIANS, CHEMISTS, BACTERIOLOGIS TS 
AND BIOLOGISTS. THEY SEE THAT 
EVERY PRODUCT IS PRODUCED 


ON A SCIENTIFIC 


BASIS../ 


FINALLY, EVERY FINISHED PRODUCT IS 

TESTED AND GIVEN A SERIAL CONTROL 
NUMBER WHEN OKAYED. THATS WHY 
WE CAN RECOMMEND OR.SALSBURY'S 


co TO OUR Customers 


CONFIDENCE. 


DR. SALSBURY’S LABORATORIES, Charles City, town 
A Nation-Wide Poultry Health Serwice 


Feed selling today is largely a matter of 
service as well as quality in feed. 

“We sell only one branded line of poul- 
try feed. This feed has met our own tests 
for quality and the manufacturer has a 
service organization on which we can de- 
pend when we need an expert to solve 
disease problems. If one of our customers 
has trouble which we can not solve, we 
immediately call on the manufacturer for 
service, and within a few days at the most 
the farmer will have that service and know 
what to do.” 

Another method used by Landis to in- 
troduce his poultry feed in some districts 
was to concentrate his selling effort on one 
influential poultry farmer, with the idea 
that his approval of the feed would induce 
other farmers to use it. 

“This theory is sound,” Landis said, “but 
it isn't easy to get a successful poultryman 
to change feeds. Most of the successful 
men in the business are careful about the 
feed problem because they know it can 
make or break them. So it may take sev- 
eral years before a man of this type can 
even be induced to try it in a small way. 
However, after a good poultryman is once 
shown that he will benefit he will be a 
good customer and will be the best booster. 

“We worked hard in one particular area 
for several years without selling a pound 
of feed. Then, without solicitation, one of 
the largest poultry farmers came to the 
store and bought a load of feed. He con- 
tinued to get deliveries and within a short 
time a number of other farmers began to 
buy from us. It proves to us that if we 
can get a ‘key’ farmer to use our feed we 
will have less trouble selling in that area.” 

Landis believes that a branded line, by 
a well-known manufacturer, who gives the 
necessary service cooperation, offers many 
more advantages than the dealer can de- 
velop by promoting his own private brands. 
Unless the local dealer has exceptionally 
good service connections he is at a decided 
disadvantage when his customers come 
for aid in handling their poultry problems. 


@ ERNEST G. McBRIDE, formerly with the 
Knock Feed Co., Frederick, Md., has taken 
over the management of the Harmony 
Grove Feed Supply, Harmony Grove, Md. 
@ FARMERS ELEVATOR CO., Valders, 
Wis., has made extensive improvements at 
its elevator. New head drives, feeders on 
the mill and leg equipment have been 
installed. 
@ ORIENTAL MILLING CO., Manitowoc, 
Wis., has installed a full line of feed mill 
equipment. Included in the new units are 
a Strong-Scott 1'/2-ton mixer, a Haynes 1- 
ton mixer, a Unique attrition mill and a 
Dreadnaught corn cracker and grader. 
@ WILLIAM M. STEINKE, vice president, 
King Midas Flour Mills, Minneapolis, re- 
turned recently from a brief vacation trip 
in California. 
@ ROBERT L. HUTCHINSON, son of Frank 
Hutchinson, Lawrenceburg Roller Mills, 
Lawrenceburg, Ind., is now associated with 
Howard M. Meyer in the general law 
practice at Cincinnati, Ohio. 
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Class 


pleases wittry’s customers 
and builds $165,000 sales 


A. H. WITTRY 


ROVIDE a first-class service for 

your customers and you can't 

help making a success of your 
business. 

That's the philosophy which has 
made profits for A. H. Wittry & Co., 
running plants at Troxel and Maple 
Park, Ill. The firm is piloted by 
Adam H. Wittry, a veteran farmer 
and business man in that section 
of the state. A partner in the busi- 
ness, John H. Clark, is not active in 
the affairs of the concern. 

At Troxel the company boasts a 
large elevator, a feed mixing plant 
and two warehouses. The Maple 
Park location is also adequate in 
every detail and has a large ele- 
vator and storage facilities for 
grain. Both outlets of the Wittry 
concern are situated on main line 
railroads. 

Starting from a humble begin- 
ning, the Wittry firm last year did 
a gross business of $165,000 and 
every year has seen an increase in 
sales. The firm was started quite 
by accident, but let Mr. Wittry tell 
about that: 

“Back in 1920, the elevator, then 
situated at Troxel, was closed by 
the former owners. I had rented a 
large farm nearby and had two 
cars of oats to move. 

“Not wanting to haul the oats a 
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long way to another elevator ter- 
minal, I obtained permission from 
the government to reopen the ele- 
vator located on the railroad at 
Troxel, which was only a stone’s 
throw from our farm. 

“Once the elevator had been re- 
opened for the handling of these 
two cars of oats, the farmers in the 
vicinity prevailed upon me to keep 
it open to enable them to market 
their grain most conveniently. One 
thing led to another and finally we 
were in the business to stay as 
A. H. Wittry & Co.” 

One of the main reasons for the 
success of this firm is the fact that 
Mr. Wittry knows most of the farm- 
ers personally in his trade area. He 
lived among them for 16 years prior 
to going into business and since the 
firm will celebrate its 20th anniver- 
sary in October, Mr. Wittry can 
claim an acquaintanceship stretch- 
ing over a period of 36 years. 

In his management of the com- 
pany affairs, Mr. Wittry has dem- 
onstrated his ability to plan ahead. 


About two years ago it was rumor- 
ed that the railroad line which runs 
through Troxel was to be aban- 
doned. Anxious to protest the in- 
terests of his company, Mr. Wittry 
purchased an elevator at Maple 
Park, six miles north of Troxel, but 
on a more prosperous railroad line. 

He also had built an elevator to 
handle and load coal, which the 
firm sells in large quantities as a 
sideline. In building this part of the 
plant, Mr. Wittry made arrange- 
ments to have it constructed so that 
it could easily be moved to Maple 
Park if necessary. 

Such precautionary preparations 
have characterized the manage- 
ment of this firm by Mr. Wittry and 
that is one reason why the company 
has been such an outstanding suc- 
cess. Fortunately, however, up until 
now the railroad has not gone 
through with its plans to abandon 
the track at Troxel and it doesn't 
seem that they will. But Mr. Wittry 
is ready if it should happen. 

Since taking over the elevator 
at Troxel in 1920, he has greatly 


(Continued on Page Forty) 


THIS MACHINERY helps Mr. 
Wittry turn out volume and 
profits at his plant. Below is 
shown a Sprout, Waldron grind- 
er and at the left is a Rosco- 
Ajax oat huller. 
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program is well under way 


Central Dealers 


convention, June 3 and 4 


ERALDED as the largest con- 

vention in the feed trade for 

many years, the 15th annual 
conclave of the Central Retail Feed 
association to be held at the Schroe- 
der hotel, Milwaukee, June 3 and 
4, promises to attain even greater 
attendance records than ever be- 
fore and an outstanding program 
is being planned. Already, through- 
out the territory dealers and sales- 
men are “talking up” the Milwau- 
kee meeting and the invariable re- 
sponse is, “sure, we'll be there.” 

Although the program is still in 
its formative stages the general 
theme has been decided. Merchan- 
dising has always been an import- 
ant feature of the convention and 
this year those who attend are in 
for a real treat. 

The feature speaker on this sub- 
ject will be Burton Bigelow, sales 
management consultant, New York, 
and what he doesn't know about 
selling wouldn't cover a pin point. 
He has helped several large feed 
manufacturing firms build up their 
sales and consequently his message 
will have a practical ring. 

Mr. Bigelow was obtained through 
the courtesy of Murphy Products 
Co., Burglington, Wis., by whom he 
is now engaged as sales consultant. 
Other firms which he served at 
various times are the Maritime Mill- 
ing Co., Papec Machine Co. and 
American Separator Co. 

Mr. Bigelow is the author of nu- 
merous books including those en- 
titled, “The Knack Of Selling More”, 
“3-Minute Monographs on Selling”, 
“The Modern Sales Manager's Job”, 
and “A Training Program for Field 
Salesmen.” He is also a writer for 
leading sales magazines. 

Negotiations are now under way 
to obtain speakers on national af- 
fairs with particular reference to 
agriculture, the wage and hour law, 
taxation and Wisconsin's new itin- 
erant truck law. The program com- 
mittee will also invite a secretary 


BURTON BIGELOW 


of another association as guest 
speaker to talk on the subject of 
“Why Get Together?” Fred K. Sale, 
Indiana Grain Dealers association, 
and W. W. Cummings, Ohio Grain, 
Mill & Feed Dealers association, ap- 
peared during the past two years. 

Those who attend the convention 
will have an opportunity to see 
Milwaukee's new mayor, Carl Zeid- 
ler, who will welcome them to the 
city. Another new official who will 
extend the glad hand to the dealers 
will be E. H. Hiemke, just chosen 
president of the Milwaukee Grain 
& Stock Exchange. 

The annual banquet will be held 
on the first evening of the conven- 
tion. Entertainment will be furnish- 
ed through the courtesy of the Mil- 
waukee Grain & Stock Exchange. 
The Exchange committee which is 
directing arrangements includes 
Clarence D. Moll, the Paetow Co., 
chairman; William C. Moll, Franke 
Grain Co.; A. E. Bush, Froedtert 
Grain & Malting Co.; R. G. Leisti- 
kow, Stratton Grain Co; L. E. Mc- 
Clelland, Cargill, Inc.; Elmer Kop- 
pelkam, Roy I. Campbell; Herbert 
Pagel, the Riebs Co., and J. H. Mal- 


JOHN BACKER 


lon, Chas. A. Krause Milling Co. 

As in previous years attendance 
prizes will be offered at each ses- 
sion. Five awards of $5.00 each are 
to be presented to those attending 
the Monday morning session and 
an equal amount is to be distribu- 
ted at the close of the afternoon 
meeting. Anyone present will be 
eligible to receive the prizes. 

On Tuesday morning five $10.00 
prizes will be awarded but the pre- 
sentation of these will be confined 
only to bona-fide members of the 
association. 

Reports of the nominating com- 
mittee and the election of officers 
will conclude the business session 
of the convention. As a farewell 
gesture to the dealers the Blatz 
Brewing Co. has again invited all 
those attending to a Dutch lunch 
and refreshments at its plant on 
Tuesday afternoon. 

Present officers of the association 
are John A. Becker, Wm. A. Becker 
Co., Monroe, president; Paul Ge- 
bert, Lincoln Mill, Merrill, Wis., vice 
president, and B. J. Logan, Deerfield 


(Continued on Page Thirty-seven) 
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William G. Bogert 
Manager 


The Mauser Mill Co. 
12th and Gordon Sts. 
Allentown, Pa. 


INCREASE 


Over Last Year! 


The results obtained by the Mauser Mill Co., Allentown, 
Pa., are typical of the story told by hundreds of Hubbard 
Associate Feed Manufacturers everywhere. At the lowest 
possible cost, they deliver their Own Brand of Feeds and 


Hubbard’s Sunshine 
THE ORIGINAL 
ALL - PURPOSE 
CONCENTRATE 


Mashes that produce finer re- 
sults on the feed lot and build 
a larger volume of profitable 
business. 


The HUBBARD SUNSHINE Plan 
for feed manufacturers is com- 
plete. HUBBARD’S SUNSHINE 
CONCENTRATE supplies all the 
necessary vitamins, proteins, 
and minerals. Tried and proved 
formulas are followed in manu- 
facturing feeds and mashes that 
are tops in quality and efficien- 
cy. The entire Hubbard organ- 
ization is behind every Hubbard 
Associate Feed Manufacturer. 
This set-up will help You and 
Your Business — write today for 
complete information on the 
Hubbard Plan for feed manu- 
facturers. 


2000 


Hubbard Milling Company. 
Ambridge, Pa. 


Gentlemen: 


About four years ago we bought our first ton of HUB- 
BARD’S SUNSHINE CONCENTRATE. Since that time 
our volume of business on MAUSER’S Feeds has grown 
steadily month by month. We have just completed a 
check-up on our Concentrate tonnage for the frst ten 
months of 1939 as compared with the first ten months of 
1938. These figures show a 96% increase for this year 
over last year. 


We attribute this unusual increase in volume to the 
outstanding quality of our MAUSER’S Feeds—when 
made “The HUBBARD SUNSHINE Way.” We can 
honestly say that your Manufacturing and Merchandis- 
ing Program is the finest business proposition ever used 
by our company. 


When it comes to high quality and efficient service, 
your HUBBARD’S SUNSHINE program has what it 
takes. We certainly are proud to be one of your Hub- 
bard Associate Feed Manufacturers. 


Very truly yours, 
THE MAUSER MILL COMPANY 
Wm. G. Bogert, Manager 


HUBBARD 
MILLING 
COMPANY 


Dept..A 
MANKATO, MINNESOTA 


THE FEED BAG — April, 1940 


HUBBARD MILLING COMPANY, Mankato, Minnesota 


Gentlemen: Please tell me how I can increase my feed business 


and Make More Money The HUBBARD SUNSHINE Way. 
I have a mixer No... 
I have a grinder Yes... No... 


Firm 


Send In This Coupon Today! --—- 
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WISCONSIN 

Oscar Disrud has purchased a half in- 
terest in the Erickson Feed Co., Blanchard- 
ville. 

Oium Mill, Coon Valley, Wis., is cele- 
brating its 50th anniversary. Martin Oium 
is proprietor. 

Schneider Mill Co. has purchased the 
feed mill formerly owned by A. W. Kiesel- 
horst at Bear Creek and has placed Carl-. 
ton Schneider of Hortonville in charge. 

P. Ekern Co. mill, Pigeon Falls, which 
was destroyed by fire last January 4 is 
being rebuilt. T. E. Ibberson Co., Minne- 
apolis, has been awarded the contract. 
E. A. Slettland is owner. 

Lodi Grain & Coal Co., Lodi, has been 
incorporated by L. A. Spiede, William F. 
Graves and W. C. Coldow. 

Deerfield Farmers Cooperative, Deerfield, 


recently installed a new feed mixer and 
grinder. Ben Logan is manager. 

M. & S. Feed Co. has added a new 
mixer and made other improvements to 
its plant. The firm, formerly known as the 
Dering Feed Co., has been operated since 
last July by Herbert Madaus and Hugo 
Sydow. 

CALIFORNIA CONVENTION 

The “Sweet Sixteen” convention of the 
California Hay, Grain & Feed Dealers as- 
sociation will be held at the Biltmore hotel, 
Los Angeles, Cal., April 18, 19 and 20. 
Numerous subjects will be discussed by 
well-known speakers and new officers and 
directors are to be chosen at the close of 
the sessions. Golf and bowling will be 
among the entertainment features. 


The Wonder Working 
oe POWER of the Sea 


When You Make MANAMAR Feeds 


Nature’s protein-minerals 
from the sea will add 
“MORE POWER” to any 
ration. 


PHILIP R. 


PARK, 


The MANAMAR 


Money Making Plan for 
Feed Manufacturers 


gets right down to the 
heart of your problems 


@ The secret of result-getting, profit- 
making feeds lies in your choice of the 
right sources of the vital supplemental 
factors — QUALITY PROTEINS, VITA- 
MINS, FOOD MINERALS. (Including 
Iodine, Manganese and the “trace Min- 
erals” such as Iron, Copper, Zinc, etc.). 


@ For over ten years the ManAmar Re- 
search Division has been increasing the 
availability of these essential factors in 
ManAmar—drawing on the Power of the 
Sea to strengthen these weak links in 
the feeding chain. 


@ The ManAmar Money Making Plan 
not only supplies complete formula serv- 
ice (including laboratory consultation) 
but also furnishes well-rounded selling 
help. The Success of Hundreds of Feed 
Manufacturers who have adopted this 
Profit Building Plan is your assurance 
that it will make Money for You. 


@ Write today for complete FREE in- 
formation about the ManAmar Money 
Making Plan. 


INC. 


Dept.FB-4, 608 South Dearborn Street, Chicago, Illinois 


Wilder Is Appointed 
On National Board 


S. W. WILDER 


S. W. Wilder. head of the Wilder Grain 
Co., Cedar Rapids, Ia., has been chosen 
as a member of the executive committee 
of the Grain & Feed Dealers National as- 
sociation to succeed Otto F. Bast, 
died February 7. 

Mr. Wilder is also chairman of the 
country elevator committee of the National 
association. He brought together more 
than 6,750 representatives of country grain 
elevators at a recent conference with 
government officials on a uniform storage 
contract held in Chicago. 

E. H. Sexauer, president of the associa- 
tion, subsequently suggested that govern- 
ment officials give the country elevator 
groups another look at the proposed coun- 
try elevator storage contract which was 
discussed. He added that so many changes 
were suggested that another review of 
its terms was desirable before it is placed 
in force. 


who 


MRS. OSGOOD DIES 
Sympathy of the trade is extended to 
S. N. Osgood, manager of the Fruen Mill- 
ing Co., Minneapolis, who died in a Min- 
neapolis hospital April 4 after a long ill- 
ness. She is survived by her husband, 

four daughters and two sisters. 


NEW FLY SPRAY 


Agkem, Inc. has taken over the .insecti- 
cide business of the Kalo Co., Quincy, IIl., 
and will market ‘Fly-Mist,”” a new water- 
type spray which has been on the market 
in a limited way for three years under the 
name, “Fly-a-away.’’ The manufacturers 
claim that the new product, owing to the 
absence of all mineral oil, overcomes the 
“body oil film” that tends to create an 
artificial fever, affect the comfort and con- 
dition of the cow and lower milk produc- 
tion. “Fly-Mist” is furnished in concentrated 
form, one part to be mixed with 15 parts 
of water. Distribution will be through re- 
tail feed dealers and other trade channels. 
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Other Lines 


ILLER’S hardware and feed 

store is located on the main 

street of Toulon, IIl., a county 
seat village of 1200 population in 
which there are two other feed 
dealers. H. F. Miller spent five 
years in the hardware business with 
his brother in the neighboring vill- 
age of Wyoming. He then moved 
to Toulon and went into the heating 
and plumbing business with 
Charles DeBord. 

Next door to their shop was a 
feed store and cream buying sta- 
tion. This became practically bank- 
rupt in 1928 and Miller and DeBord 
took it over. There was plenty of 
room in the 40x80-foot building, so 
the partners moved their plumbing 
and heating business into the base- 
ment and put a stock of hardware 
on the main floor. The state of the 
feed and cream business was such 
that some other business was ne- 
cessary to make operation profit- 
able. On account of Mr. Miller's 
experience in hardware, it was nat- 
ural that this business was chosen. 


Six years ago Mr. Miller pur- 
chased his partner's interest and 
became sole owner. Some years 
ago electric washers were added 
to the hardware line. Three years 
ago he went into the electric appli- 
ance business in a big way and 
this has been a contributory factor 
in the sale of feeds as well as a 
profitable business in itself. 

Mr. Miller handles one well 
known line of commercial feeds. 
In addition to his commercial line, 
he handles mill feeds, tankage, oy- 
ster shell, salt, alfalfa meal, linseed 
oil meal, soy bean oil meal and all 
the other raw materials that farm- 
ers buy to mix with home-grown 
grains. 

The cream buying business taken 
over has been retained. Cream is 
bought for a large Peoria creamery. 
About 25 cans a week are purchas- 
ed. Eggs and poultry are also 
bought. 

“The buying of cream, eggs and 
poultry naturally fit into our feed 
selling program,” says Mr. Miller. 
The buying of poultry is also a 
great aid. If a large proportion of 
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work in well with feeds 


for h. 


f. miller, toulon 


Paid Him te Attend Convention 


THIS SALE 


JUST EVERYDAY PRICES“FELTON’S 


Impartial tests show Blue Belt © 
Feeds produce more— from less 
feed. 


We say raise all the feed you 


can— Buy just enough Blue Belt 
to balance. 


Felton’s BLUE BELT 
PIG 


A Wondertal Feed for Sows and Pigs 


Felton’s Blue Belt 36 % Mineralized Tankage 


fete he mn em ali talking and is fast becoming recognized 
most ec ‘cconomical balancer of farm grains for 


“000 


and costs 
ineralized 4 Tenkage with your farm grains 
nlend 


Mr. Feeder— are you getting 
=| the most feed value for your 


3 With corn at 50c per bushel more and mere 
feeders are turning to Blue Belt Mineralized 


most out 
Yur 


about half as 


nes all of 


or TANKAGE 


‘ankage, Linseed Oil Meal, Soybean Oil Meal, 
Sulphate, Bone Meal, Iron Oxide, 
Locust Bean Meal, Potassium lodide, 

mote Molasses, Dried Buttermilk, 
‘ocoa, Foen k Sead, Selected Blood 


Rapid Pig Growth Means Pork Profit 
BUUE BELT YEAST CULTURE 


mingrale jactory to you at as 
och $3.00 00 per leat than many 
0 pounds, enough to culture 30 bushels of 
on ‘Tt you don't ike it, your money will be ready 
for you 
Cwt. 
reliable 


ras, Charcoal, 
‘oncentrated Cod Liver Oil. Yeast, 


FERTILIZER — USE AGRICO FOR CROPS. 
MIXING AN! RINDING THE WAY YOU LIKE IT. 


Fish Meal, Sodium 
Sulphur, Honey 

Cocoanut Oil Meal, 

Meal, Anise Seed. 


QND NOW FOR THE 


GRASS SEEDS ~ 


Alfaita, Gramm ba. $17.00 Sweet Clover, White 


EH. FERN & C0. 


APPLYING ADVERTISING IDEAS which he learned from an address 


by Le Roy La Budde, Milwaukee, at a recent convention in lowa, E. H. 


Felton, E. H. Felton 
side shown above t 
distributed and the 
best advertising he 


pullets are offered to us, it allows 
us to ask why these were not kept 
for layers. Whatever the reason 
given, it affords us an opportunity 
to stress our feeds for vitality and 


Co., Indianola, la., prepared and sent the broad- 
© his customers, More than 4,000 of them were 
cost was $80.00. Mr. Felton reports it was the 
ever used and that it paid real dividends. 


laying. If roosters are offered and 
are under size, we can emphasize 
our feeds. If they are plump and up 


(Continued on Page Thirty) 
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Tankage because 25 pounds dees replace 4 te 
6 bushels of corn in making 100 pounds of 
Free Delivery | : 
We have a regular delivery Season 
service within redius of The 
Phone 407 Indianola, lowa 
provides the 1—Be sure you get geod 
is th wet tone 
Blue Belt Pig Meal keeps them growing without loss ES wil be vere you ure petting thr parest 
or set beck. because ‘not. are "milk. nutritive Bod. beat feed your money can buy When you use 
values present but attention is given to the right Bue Bett Chick Starter i 
kind and variety of protein, vitamin necessities and Blue Belt (Dated for freshness) . 
mineral balance 
Chick Starter | snd belenced with 
$46.00 ton = the finest’ ingredients obtain. 
Contains All able, uniformly ground and 
$2.85 $55 M | 
the might proportions and 
TON Cod Liver for safe, easy eat- 
PRLTON's — oa $2.5 
MINERALI. FELTON'S BLUE BELT MINERAL : 
Just a good, all-purpose, common sense 
containing the necessary ingredients, yet not 
is MEAL ee ° tored up and highly flavored to make stock eat more 
of it. Always reasonably priced. 
52.35... 
FELTON'S BLUE BELT DAIRY FEEDS 
by many for brood sows and fattening hogs. 
taina no home grown grains or filler.” An excellent alfalfa or soy bean ‘mix 100 ‘200 
feed, scientifically janced, blended apd mixed. 
$2.00 Cut $50.00 Ton $2.58 ow $43.00 Ton 
Biue Belt Laying Mash Blue Belt Growing Mash Look over these everyday 
$2.15 $2.58 1209 Lo W PRICES! 
Sweet Clover, Yellow laws 35 
Bive Belt Concentrate 100 pound plas 600 pounds of Riowom be. 390 Rape Seed 900 MILL FEED 
own grain, equal 700 pounds of good quality poultry mashes, Cwt. Soybeans, Manche, Virsininn ond Black types $1.25 
Tablets, Adult (100) $1.00 | 1.50 
Genuine Semi-Selid : Steam Hone Meal __ewt. $2.75 Worm Powder 2.75 2.75 
liver 400 | Since 1908 when my father Litter Srey qt. 100 05.95 
New, Virginia, I have been 
Charcoal, No 10 200 ‘Warren County in the grain, SCRATCH GRAINS 35 135 
Charesal, No. 36 ____ewt. 3.90 feed and seed business. We 
CLOSE OUTS) Was Glauber Saults continually | condecting Hen Seratch DS 
Kale Hog Tenle $8.00 $2.95 practical feeding testa on our Chick Serateh 
Corn King Min- ANIMAL PROTEINS Good Grown Oats be 47 | tener 833.50 
eal 275 ewt ; Dry pall 1.95 | Baby Boot ‘ 
Morvells Tenkage cut. $2.80 you are in Indianola make the 
Condition Powder 238 1.50258 | Mores Elevator your headquarters 43.00 
let) Ne. 4 Steck Galt owt 87% Lined 
Bleck Sate (White) 40 | —evt. 170 
87.00 Salphar Bleck Sat 30 
lows Hybrids be 475 Barrels ass Ask for Quantity Prices 
| 
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Rearranges Stock 


OR 27 years, the Pioneer Feed 

& Supply Co., East St. Louis, 

Ill., has emphasized the import- 
ance of straight-from-the-shoulder 
square dealing. A quarter of a cen- 
tury has passed since the store 
started under present management. 
Now, after years of hard sledding 
for all sorts of business everywhere, 
the folks at this feed establishment 
are more than ever in tune with 
the old adage that honesty is the 
best policy. 

“In fact, this is the only policy 
when dealing with farmers,”” said 
W. E. Herrington, one of the owners 
of the business. “No class of folks 
can detect dishonesty or insincerity 
any quicker. We've dedicated this 
concern to more than a mere 
square deal—we stress friendship, 
genuine interest in the welfare of 
our customers, in the well-being of 
rural communities and their institu- 
tions.” 


So the Pioneer folks make it a 
practice, whenever possible, to visit 
the farms of customers and to en- 
courage farmers and their families 
to make the feed store a sort of per- 
sonal headquarters while in town. 
Very frequently, they attend church 
socials, picnics, and rural school 
affairs. In every way they can, it 
is the store policy to win personal 
friends on the farms and to hold 
their loyalty by honest treatment 
and personal interest. 


“We are now handling but one 
brand of commercial feeds,” con- 
tinued Mr. Herrington, “and this 
feed manufacturing company is 
spending quite a lot of money in 
chain radio broadcasting. They 
have a good program and the more 
farmers who listen in regularly, the 
more benefit the broadcasts will be 
to the feed retailers. Our practice 
is to tell everybody we can every 
day and every way we can devise 
that the program is on the air. By 
constant reminding of the program, 
we've increased the list of local 
listeners and I’m sure the broad- 
casts help sell the feeds and help 
keep them sold.” 


In addition to about 40 carloads 


every day to gain better 


display 


of commercial feeds sold each year, 
the Pioneer store handles poultry 
remedies, hay, and grain, running 
up a total annual volume of about 
$65,000, about 90 per cent of which 
is on a cash basis. The business is 
conducted in a brick and frame 
building in the retail section of 
East St. Louis. Seven people are 
regularly employed. Business is 
still hard to increase in Mr. Herring- 
ton’s town but he is making a fight 
for it, advertising more than last 
year. He uses direct-mail and local 
newspapers. 

“We appreciate the support in 
an advertising way given by the 
feed manufacturer and by other 
manufacturers we represent, too, 
especially the poultry remedy peo- 
ple,” declared the feed dealer. 
“They take care in a nice way of 
our mailing lists and cooperate with 
us effectively in every possible 
manner. So far as credit trade is 
concerned, we're not bothered so 
much. Only about 10 per cent of 
our volume goes on the books any- 
way. We've found as have others 
in the retail feed trade that land- 
owning farmers are, as a class, 
better risks than renters. We hold 
the credit volume down pretty low 
by watching the feed accounts. 


interest in store 


When they slow up, we refuse fur- 
ther credit.” 

Mr. Herrington says his concern 
operates regularly scheduled feed 
sales and delivery routes and finds 
this merchandising method works 
out successfully. In addition, feeds 
are delivered to farms on telephon- 
ed or other direct orders when farm- 
ers are in a pinch for the time and 
no extra charge is made. He thinks 
so long as deliveries are not bur- 
densome, they're a good way to 
create farm friendship for a feed 
store. 

“We make it a regular practice 
to distribute printed folders and 
the like conscientiously,” remarked 
Mr. Herrington. “This sort of adver- 
tising is expensive and it can be of 
no benefit to anyone unless we get 
it out to the right people at the 
right time of year. Of course, there 
ought to be cooperation on this 
point, too. The manufacturer should 
provide all that any given dealer 
can place profitably and no more. 
Some dealers waste this material. 
Sometimes, manufacturers are too 
lavish in this particular. I suggest 
that all concerned get together on 
this. That goes too for the wall ad- 
vertising, streamers, display mate- 
rials, and the like. Some feed mer- 


Busy Feed 


Mani 2uiz 


OW well are you informed about the 
tions your customers ask you? Here 
appear every month in The Feed Bag to 


feed business? Can you answer the ques- 
is a “Busy Feed Man's School” that will 
help you improve your knowledge. First, 


write what you believe to be right answers to the following questions on a piece 
of paper. Then, consult your copy of The Feed Bag Annual Red Book and turn to 
the pages indicated ofter each question to find the correct answer. Grade yourself 


20 on each question. 


1. What is the protein content of crab meal? (See page 58) 
Dried whey is the by-product from the manufacturer of what product or products? 


(See page 60) 


3. What is another name for gypsum? (See page 62) 
The lack of what vitamin causes night blindness? (See page 78) 
5. What is the approximate protein content of velvet bean meal? (See page 70) 
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chants are in position to use more 
than others.” 

While Mr. Herrington is not 
crank on neat storekeeping, he 
makes it a point to rearrange the 
stock in the Pioneer feed store every 
day. A bit of shifting around adds 
to the looks of the interior and 
seems to make the desired impres- 
sion. A reasonable amount of holi- 
day decoration is done at the store, 
too, with especially trimmed win- 
dows for such occasions as Christ- 
mas and Easter each year. 

After more than a quarter of a 
century dealing with the public, the 
Pioneer store is realizing more 
clearly each year that the old per- 
sonal element — the so-called 
“shoulder-touch” is not likely to be 
overdone when rural people com- 
prise the bulk of the trade. The old 
spirit of hospitality, the cheerful 
word of encouragement, the real 
interest in every fellow’s success 
and happiness is just as important 
now as it was early in this century 
when this business opened its 
doors. Possibly, because of the 
hardships and difficulties of the de- 
pression period, personal friendship 
is a bigger factor in the feed store 
business than it was years ago. 

Just to indicate that Mr. Herring- 
ton allows no grass to grow under 
his merchandising feet, some time 
ago he decided that a visit to the 
feed manufacturer's experimental 
farm, the mill, the laboratories, and 
offices would stimulate a greater 
degree of loyalty. So he chartered 
a bus for $37.00, sold round-trip 
tickets at $1.00, furnished free meals 
and entertainment, and the trip was 
a great success. Said he: “My three 
outside men sold the tickets—and 
women as well as men eager to go. 
The salesmen selling the most tick- 
ets gets to go with the crowd. Many 
dealers not too far from the experi- 
mental farm can feature this ac- 
tivity and make things better for 
all.” 

Just put the old Golden Rule to 
work. In eight words, that covers 
the Herrington sales philosophy. 
Treat others like you would like to 
be treated—and business will con- 


tinue good through the years. 
@ NORTHWESTEN MILLING CO., Onawa, 
Ia., opened its new modern feed mill 
April 5. 
@ MERRITT HESLIT has launched a feed 
store at Dora, Ind. 
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MIXED FEEDS NEED MINERALS- 
IN EXTRA MEASURED AMOUNTS 


As valuable as the protein, and as important as the vitamins, 
are the right amounts of the minerals that must go into feeds. 
Though it costs less than a cent a pound, Mineralized Lime Crest 
Calcite Flour is as necessary as your most expensive ingredient 
if your Calcium, Manganese or Iodine content is low. 

The Lime Crest Way makes it easy for the feed manufacturer 
to add extra amounts of all three of these primary minerals to 
his feeds—at a cost lower than any other ingredient — and 
thereby improve his feeds and his customer’s profits. 


YOUR FEED INGREDIENTS 
MAY BE LOW IN MINERALS 


Reports to the U. S. Department of 
Agriculture* list Iodine deficiencies in the 
forage of 15 states ; 5 states report deficien- 
cies of Calcium. Other states report de- 
ficiencies of Phosphorus and the trace 
minerals, including Copper and Iron. In- 
formation regarding mineral content of 
crops is inadequate or lacking in many 
states. 

Even in areas where no serious deficien- 
cies have been established, feeding ingre- 
dients often do not contain their average 
levels of Calcium. Some are naturally poor 
sources of Calcium. Most natural feeding 
stuffs have little or no Iodine; few mate- 
rials used in making feeds have the levels 
of Manganese required, especially for 
poultry feeding. 


GOOD MIXED FEEDS MUST 
SUPPLY NEEDED MINERALS 


Good manufactured feeds supply the 
needed minerals — that is one of the things 
that makes them good. If Manganese isn't 
there the feed isn’t the safest for poultry. 
Deficiency shows up in perosis among 
growing chicks, or in decreased production 
in the laying and breeding flocks. 

Also Iodine is important and some nat- 
ural feeds have it; but if the Iodine is 
deficient the feed is not the best possible 
feed, and feeding results cannot be the best. 

Vitamin D without Calcium is wasted. 
Correct protein and vitamin levels, scien- 
tific management—all the poultryman’s in- 
vestment and effort—are offset by the lack 
of necessary minerals. 

Feed authorities* advocate that needed 
Calcium be put into the mash. And high- 
calcium limestone (Calcite Limestone) is 
recognized as one of the preferred sources 
of Calcium for poultry and animal feeds. 

Lime Crest Calcite Flour is a high- 
calcium crystalline calcium carbonate fine- 
ly ground and easy to mix into feeds. 
Many feed manufacturers are proving that 
*Source references on request. 


a simple, economical way to assure the 
needed Calcium in their feeds is to add 
Calcium—The Lime Crest Way. 


MANGANESE AND IODINE 
FOR POULTRY SUCCESS 


Manganese and Iodine are vital to poul- 
try success. These two elements are both 
necessary in the life processes of birds at 
all ages. 

The Lime Crest Way makes it easy 
to add Calcium, Manganese and Iodine 
blended to the feed manufacturer’s speci- 
fications. Mineralized Lime Crest Calcite 
Flour prepared as specified adds Iodine 
and Manganese into the feed in accurate 
dependable amounts. 


MINERALS IN DAIRY FEEDS 
HELP PRODUCTION, HEALTH 


Cows use Calcium to build their own 
bones and to make milk. They must get 
the Calcium—and every one of the many 
trace minerals found in normal milk — 
from their daily rations. Lime Crest Cal- 
cite Flour supplies needed Calcium and 
in addition is a source for all the other 
trace minerals of milk. 

Feeding tests* have demonstrated that 
lodine in dairy feeds has improved milk 
production as much as 9% — with corre- 
sponding savings in feed costs. Man- 
ganese is known to be necessary for animal 
metabolism, particularly the reproductive 
functions. 


ADD THESE THREE MINERALS 
THE EASY, LIME CREST WAY 


Write for full information on when to 
incorporate 2%-3% of Calcite Flour in 
feeds. Learn how to use Lime Crest min- 
erals to your advantage. There is no obli- 
gation. For full information on Calcite 
Flour, Manganesed Calcite Flour, Iodized 
Calcite Flour, or Maniodized Calcite 
Flour, address: 


LIMESTONE PRODUCTS CORPORATION 
OF AMERICA, Box 6, NEWTON, N. J. 
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—other farm lines 


(Continued from Page Twenty-seven) 


to size, it still affords us a chance to talk 
up what our feeds will do. 

“Our hardware and appliance business 
helps constantly in lining up feed sales. 
In a country hardware, with the thousand 
and one small items carried, we have 
many customers coming in every day. We 
practice suggestive selling and make it a 
point to ask hardware customers about 
feeds. We have a floor display all the 
time so that reference io the feeds is easy. 

“With several new electric lines through- 
out our territory, the sales of electric ap- 
pliances during the last two or three years 
has been growing. We not only sell the 


appliances and do our own installing, but 
we do a large amount of wiring in homes 
and other buildings. All these give us an 
entree to farm homes. Here we have a 
chance to see the livestock kept and we 
embrace every opportunity thus offered 
to talk feeds. 

“Our window space is extensive and 
we frequently use window displays of 
feeds. As our store is on the main street 
and in the center of the shopping district, 
these window displays are seen by every- 
one passing by. They serve as reminders 
to our regular customers as well as at- 
tracting new trade. 

“We use newspaper advertising about 
twice a month. Most of this consists of 
mats furnished by the manufacturer of our 
feeds. Occasionally we use an ad of our 


Purina Co.; C. N. Cowan, Bessemer, Ala. 


Announcing... 


Purina’s MILLION 


DOLLAR Club! 


Representative Members of the new Purina Million 
Dollar Club. S. H. Sellers, Montgomery, Ala.; 
Wm. H. Danforth, Chairman of the Board, Ralston 


MILLION DOLLARS’ worth of any single brand of merchan- 
dise is just aplenty for one merchant to sell! Yet within 
the last month more than a half score of Purina Dealers signed 
orders for their millionth dollars’ worth of Purina! With appro- 
priate honors they were inducted into the new Purina Million 


Dollar Club. 
Surely a franchise that has 


brought upwards of a million 


dollars’ worth of gross sales to these merchants, to say nothing 
of additional volume on allied lines, is worth your thoughtful, 
thorough investigation. Ask us to have the Purina Man call 
to explain a Merchandising Program which through the years 
has meant steady sales and satisfied customers to these million 


dollar merchants. 


Purina Mills Checkerboard Square St. Louis, Mo. 


own composition. Our advertising appears 
in our local county paper. 

“Several times a year we use direct mail 
advertising. The manufacturer furnishes us 
with literature and we mail this out to our 
list of 500 names. As we have stated, this 
type of direct mail and our newspaper ad- 
vertising have their greatest effect in pav- 
ing the way for personal calls. 

“However, we have another type of di- 
rect mailing that brings direct results. Four 
times a year we have a ‘sale.’ This ‘sale’ 
is sponsored by a wholesale hardware 
dealer and is intended only for hardware 
stock. We, however, include our feeds in 
the ‘sale.’ While we cannot offer much of 
a discount on feeds, the small concession 
we make, coupled with the larger discounts 
on hardware items, brings a large number 
of customers to our store. By combining 
their hardware needs with their purchases 
of feeds, the total saving is enough to 
make the offer attractive. We issue circu- 
lars of these ‘sales’, which we mail to the 
names on our mailing list and also hand 
out in the store. 

“All these other methods of promotion 
are subsidiary to our personal contacts. 
The latter continue to be our best method 
of promotion and so I spend about 50 per 
cent of my time in the field, pushing feeds, 
feeding equipment and appliances. As a 
result of our promotional methods, our 
feed business has increased 300 per cent 
over our first year’s business.” 

Mr. Miller employs three persons and all 
of these are kept busy while he, person- 
ally, is always on the go. He has a 3-ton 
truck. A large percentage of the feeds 
sold are delivered to the farms. The truck 
is also used to pick up feeds. 


GIRL THIS TIME 
The desk of Elmer Paetow, the Paetow 

Co., Milwaukee, looks like a cigar counter 
these days and there’s a “help yourself” 
sign awaiting all visitors. He’s the happy 
pappy of a baby daughter. This is the 
second arrival, the first being a son. 

@ FARMERS SQUARE DEAL GRAIN CO., 
Morris, Ill., played host to 700 persons at 
the Morris theatre March 26. The party is 
an annual affair. 
@ ANTIOCH MILLING CO., Antioch, IIL, 
suffered $50,000 loss by fire April 5. The 
four-story mill, operated by the firm, burn- 
ed destroying a large quantity of stock 
feed. 

@ C. W. SPARKS, manager of the whole- 
sale division of Syler & Syler, Plymouth, 
Inc., resigned April 1. Mr. Sparks indicated 
that he intends to start in business for him- 
self shortly. 

@ KESSLER GRAIN CO., Marshalltown, 
Ia., has opened a downtown store with a 
full line of feeds and seeds. 


@ WILSON’S FEED STORE has been in- 
corporated at Middlesboro, Ky. Incorpora- 
tors are J. W. Wilson, B. F. Ausmus and 
Floyd Ball. 


@ HENRY W. CARR, organizer of the Sagi- 
naw Milling Co., Saginaw, Mich., died re- 
cently at the age of 76. 
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selling to be stressed by 


Manufacturers 


at french lick meeting 


HE practical side of the feed 

industry — salesmanship and 

consumer relations will be 
featured at the annual convention 
of the American Feed Manufactur- 
ers to be held at the French Lick 
Springs hotel, French Lick, Ind., 
May 23 and 24. 

“For the past several years,”’ said 
Ralph M. Field, president, in dis- 
cussing the tentative program,” we 
have devoted our annual meetings 
principally to addresses on nutri- 
tional subjects by outstanding col- 
lege research specialists. This year 
the committee in charge of the pro- 
gram decided it would be a good 
plan to vary it a little and concen- 
trate on salesmanship and consum- 
er relations. 

“We will have an address on 
salesmanship which we hope will 
cover the subject thoroughly for the 
benefit of our members. We shall 
also have an address on consumer 
relations—how to get along with 
your customers, which the commit- 
tee feels will likewise be helpful.” 

Opening the first day’s program 
will be a report by A. F. Seay, Pur- 
ina Mills, St. Louis, Mo., chairman 
of the association board of direc- 


J. FRAMPTON KING 
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tors. He will be followed by J. 
Frampton King, president of the 
Association of American Feed Con- 
trol Officials, who will have an in- 
teresting message. A brief address 
will then be given on futures tra- 
ding in vegetable meals by a rep- 
resentative of the Memphis Mer- 
chants Exchange and the address 
on consumer relations will conclude 
the morning's session. 

While most emphasis will be 
placed on salesmanship and con- 
sumer relation there will, however, 
be one session of the program de- 
voted to a nutritional conference. 
This will take place on the first 
afternoon and will be directed by 
Dr. L. A. Maynard, chief of the lab- 
oratory of animal nutrition, Cornell 
university, Ithaca, N. Y. 

“The holding of this afternoon 
conference is more or less of an 
experiment,” Mr. Field explains. 
“The committee felt that an address 
at the general meeting on problems 
of nutrition left little time for ques- 
tions and discussions and that a 
round-table conference of a smaller 
group, taking in particularly those 
men interested in these problems, 
might be helpful and would be ap- 
preciated by the membership.” 


Committee reports and election of 
officers and directors will open the 
second morning's session. This is 
to be followed by the showing of 
the film “Vitamins on Parade” 
through the courtesy of Allied Mills, 
Inc. The address on salesmanship 
will be the finale of the business 
sessions. 

As in previous years, the annual 
golf tournament will be in progress 
on both afternoons. Special ar- 
rangements are to be made, how- 
ever, for those who want to partici- 
pate in the competition and also 
attend the nutritional conference on 
the first afternoon. Dispensation 
will be made so that they will not 
be eliminated from the prize list. 


RALPH M. FIELD 


A. F. SEAY 


While the men are strolling over 
the greens, their wives will have an 
opportunity to test their skill at 
bridge. An unusually large number 
of worthwhile prizes are to be dis- 
tributed. 

The return of the American Feed 
Manufacturers association to 
French Lick Springs will be in the 
nature of a homecoming. Last year 
the convention was held in the East. 

French Lick Springs is nestled in 
the Cumberland foothills and is a 
community in itself. One wing of 
the hotel is devoted exclusively to 
convention use. 

There are two 18-hole golf cours- 


(Continued on Page Thirty-four) 
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The One Wrong Thing You Do 


by EMIL J. BLACKY The customer who went away, 
The friend who shuns your face, 
The one wrong thing you do, my The sadly disillusioned folks, 


friend Who life’s worn pathways grace, 
Lives on from day to day. Are all the folks who think of you, 
Not one misdeed, not one wrong Not by the good you've done, 
word, But judge you by the wrong you 
You didn’t mean to say did, 
Has ever built a citadel Though it may be but one. 
Or crowned a victor's brow. So keep your record clear, my 
It's not the things you mean to do triend 
It's what you're doing now. Your business dealings fair. 


ARICn Naty, 


TAMIN’ 


Here is high quality 


WHEAT GERM OIL 


at its best! 


If you use Wheat Germ Oil for blending in 
stock or poultry feeds, send the coupon below 
for information about ARPRO Wheat Germ 
Oil. It’s “‘tops’’ for quality and value. So... 
why pay more? 


CHECK THESE VALUE POINTS: 


Guaranteed to be a potent source of Vitamin E. 


Pressed from fresh germ and kept fresh in cold 
storage until shipment. 


/ Biologically assayed to maintain its uniform high 


quality and potency. 


Made by General Mills, Inc. — world’s largest 
processors of cereal products. 


Consistently /ow in titratable acidity: a mark of 
top quality in Wheat Germ Oil. 


Research Products Division of General Mills, Inc. 
Minneapolis, Minnesota 


Please send information and prices about ““ARPRO” Wheat Germ Oil. I use about ——--— { ag 
of Wheat Gerin Oil a year. 


GENERAL MILLS, INC. 
RESEARCH PRODUCTS DIVISION 


“HEADQUARTERS” FOR TOP QUALITY COLD-PRESSED WHEAT GERM OIL 
GENERAL OFFICES... MINNEAPOLIS, MINN. 


Your conduct far above reproach 

Your chin up in the air. 

So even though all humans err, 

And life's short years are flying. 

Try not to do the one wrong thing, 

And, friend, just keep on trying. 

@ OGDAHL FEED & SEED STORE, Glen- 

wood, Minn., recently installed a new seed 


cleaner. 

-——— 
@ GEORGE M. SHANNON, Brown Grain 
Co., Minneapolis, passed away recently. 
Death was caused by a ruptured appendix. 
He was 65 years old. 


@ J. M. COLEMAN has opened a feed 
store at New Florence, Mo. He was for- 
merly connected with the New Florence 
Milling Co. 


@ CHILLICOTHE MILLING CO., Chilli- 
cothe, Ohio, was recently purchased at 


sheriff's sale by John W. Eshelman & Son, 
Lancaster, Pa. 


Calendar 


of coming events 


California Hay, Grain & Feed 
Dealers Association, Los Angel- 
April 18-19-20 


Illinois Grain Dealers Association, 
Pere Marquette Hotel, Peoria, 


Texas Grain & Feed Dealers As- 
sociation, Hotel Texas, Fort 
Worth, Tex. May 10-11 


Panhandle Grain & Feed Dealers 
Association, Herring Hotel, Am- 


Missouri Grain, Feed & Millers 
Association, Hoxsey Hotel and 
Ben Bolt Hotel, Mexico Mo... 


American Feed Manufacturers As- 
sociation, French Lick Springs 
Hotel, French Lick, Ind......... 


Oregon Feed Dealers Association, 
Multnomah Hotel, Portland, Ore. 


Central Retail Feed Association, 
Schroeder Hotel, Milwaukee, 
June 3-4 


Ohio, Grain, Mill & Feed Dealers 
Association, Neil House, Colum- 


Pennsylvania Millers & Feed Deal- 
ers Association, Harrisburg, Pa. 


Grain & Feed Dealers National 
Association, Brown Hotel, Louis- 
October 14-15 
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A PPROVAL by congress of an appropri- 
ation of $212,000,000 for parity pay- 
ments, but rejection of the Farm Credit 
Administration legislation at this session of 
congress were two predictions made by 
A. H. Krueger, assistant Washington repre- 
sentative of the Millers’ National Federa- 
tion, in addressing a luncheon meeting of 
the Washington Trade Association Execu- 
tives recently. 


“The most controversial legislation on 
agriculture at this session is the appropria- 
tion for parity payments included in the 
Appropriation Bill for Agriculture (H.R. 
8202),’" Mr. Krueger said. “This item was 
not included in the budget and no appro- 
priation for this purpose was made by the 
house. The senate, however, disregarded 
the president's budget recommendation and 
voted $212,000,000 for parity payments. 
The appropriation is intended to guaran- 
tee cooperating farmers at least 75 per 
cent of parity on the basic agricultural 
commodities produced. 

“It must be remembered that sufficient 
compliance by cooperating farmers in 
order to make the present AAA program 
workable, can only be maintained by ade- 
quate funds being made available each 
year. Without benefit payments, the pro- 
gram would soon collapse. Considerable 
sentiment exists in congress to provide 
some permanent program for securing pari- 
ty prices for agriculture. For this reason 
enactment of a revenue measure which 
would provide annual funds for the farm 
program is therefore a definite possibility. 
Various methods of financing the program 
have been proposed at this session and 
these will doubtless be revived when con- 
gress meets again next January. 

“Another item in the Agricultural Ap- 
propriation Bill which the house rejected 
was the appropriation for the disposal of 
surplus agricultural products. This includes 
funds for the Food Stamp Plan. The Presi- 
dent had recommended in his budget an 
appropriation of approximately $72,000,000. 
This item is in addition to funds collected 
each year from customs receipts. These 
collections vary from year to year. Ap- 
proximately $102,000,000 is being made 
available from this source for the fiscal 
year 1941. The senate, again disregarding 
house action, voted to supplement this 
amount by $85,000,000 which congress will 
doubtless approve. These funds are made 
available to the Federal Surplus Commodi- 
ties Corp. Approximately 50 per cent of 
the money is for expansion of domestic 
consumption of agricultural products. Under 
this, funds are provided for the Food 
Stamp Plan. With the money that will be 
provided by customs receipts plus the di- 
rect appropriation, it is anticipated the 
Food Stamp Plan will be operating in 
about 100 cities by the end of the fiscal 
year June 30, 1941. Part of the remaining 
appropriation is to be used for an. export 
program. This will provide money for the 
payment of subsidies in a limited way for 
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of legislation 
for agriculture 


export of wheat, wheat products, and per- 
haps cotton. 

“Farm Credit Administration legislation 
is not likely this session. The Jones-Wheeler 
bill (H.R. 8748) which proposes to lower 
rates and provides easier terms on loans to 
farmers made by the F.C.A., is expected to 


be reported out by the house committee on 
agriculture where hearings are now being 
held. The bill will do away with the co- 
operative feature of the land banks—soften 
farm credit, increase government owner- 
ship of farm mortgages, add substantially 
to the cost to the government and further 
increase governmental direction over agri- 
culture. Secretary Wallace is anxious to 
have the bill approved, but the principal 
farm groups are not for it. It is doubtful 
that the house will be given an opportunity 
to act upon it if there is an early adjourn- 
ment. 

@ NAPPANEE MILLING CO., Nappanee, 
Ind., has installed a one ton Sidney feed 
mixer. 


1940 GOING GREAT GUNS 
FOR QUAKER FEED DEALERS! 


How are your Sales? Profits? 
Thousands of poultrymen are lining up for Ful-O-Pep 
Chick Starter and the Ful-O-Pep Rearing Plan because it 
saves up to 30% to 50% on feeding pullets to maturity! 


OW of all times, your cus- 
tomers are keen to hear 
how the Ful-O-Pep Rearing 
Plan saves up to 30% to 50% 
on cost of feeding the new 
1940 pullets to maturity. Cash 


in on our tremendous adver- 
tising campaign in radio, farm 
and poultry magazines, selling 
the Ful-O-Pep Save-On-Feed 
Plan. Write today for details 
of a Ful-O-Pep dealership. 


THE QUAKER OATS COMPANY, CHICAGO, ILL. 


Wr 
CHICK m tm ent 
SORE Advertis& | 
Neg  .chandising 
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—manufacturers 


(Continued from Page Thirty-one) 


es on the grounds. One of the 
courses this year has been equip- 
ped with a new $75,000 club house 
embodying all of the latest features 
for golfers and which will be avail- 
able to the American feed manu- 
facturers during the convention. 
Reduced railroad rates are ex- 
pected to be announced for those 
who plan to attend. Many of the 
manufacturers will probably remain 
Saturday and Sunday following the 


BETTER ORDER 
Now / 


Right now is the time that feed men every- 

where are “going to town” on Blatchford 
Calf Meal sales. Everything's ahead of you —the right 
time of the year—the right products —and prices that 
bring you real profits! Check your stocks. Turn this 
season of greatest demands into increased sales with 
Blatchford’s Calf Meal and Calf Pellets. 


convention to enjoy a semi-vaca- 
tion. The speakers who will discuss 
salesmanship and consumer rela- 
tions will be announced in the May 
issue of The Feed Bag along with 
other complete details of the pro- 
gram. 
FEED MIXING CHART OFFERED 

A new, handy Mixing Chart showing 
how to incorporate the very small recom- 
mended amounts of iodine and manganese 
uniformly in all types of feeds easily and 
at low cost is offered to those requesting 


it by the Calcium Carbonate Co., 43 E. 
Ohio St., Chicago, IIl. 


FORGET TO 
ORDER 
VITADINE 


POULTRY MASH MIXING IS EASY—PROFITABLE 
WITH LOW-COST VITADINE 


Careful mixers choose Vitadine — because it adds cod 
liver oil, milk nutritional values, the potencies of man- 
eal- ganese sulfate, wheat germ oil and potassium iodide 
to feeds. It's ready to mix, and costs less in money, 
time and trouble. 


WAUKEGAN 
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ESTABLISHED 1800 


* ILLINOIS 


@ NORMAN C. LOCKE and Roy Anderson 
have leased the Somerville elevator, Som- 
erville, Ohio, and will open a grain and 
feed business there. 


@ CHARLES M. COX, Chas. M. Cox Co 
Boston, Mass., is now in California visiting 
relatives. He plans to return to Boston 
about April 15. 
H T H SALES HELPS 

Mathieson Alkali Works, Inc., 60 E. 42nd 
street, New York, has ready for distribution 
to feed dealers an attractive folder and 
window display poster. The folder is en- 
titled “Keeping Your Chicks up to Scratch” 
and contains practical information on sani- 
tation. The poster bears the message “Keep 
Germs Away and Cut Down Chick Mortal- 
ity’’ and is striking in appearance. Sup- 
plies of both may be obtained by writing 
a postal card to the company. 


RECORD DAIRY HERD 

Overbrook Farms, Cedar Grove, N. J., 
during 1939 again broke all existing rec- 
ords for milk and butterfat production. This 
famous herd, with 79 cows in milk through- 
out the year, produced an average of 15,- 
910 pounds of milk and 548.8 pounds of fat 
per cow per year. Overbrook Farms has 
now held the record for six years, ranging 


R from 516 to 548.8 pounds of fat per cow per 


year. Mark Keeney, manager of the farm, 
attributes this outstanding record to good 
breeding, feeding and management. 


Employment Bureau 


A complimentary, confidential service — 
address your inquiries to The Feed Bag 


POSITIONS WANTED 


FEED SALESMAN and poultry expert—Seven 
years’ experience with large manufacturing con- 
cerns. Well instructed in poultry diseases. Wis- 
consin or vicinity preferred. Refer to No. 1440, 
‘ The Feed Bag, Milwaukee, Wis. 


PRACTICAL MILLER and manager — Experi- 
enced in flour, feed and corn mills in all phases 
of production. Also feeding of livestock and 
coulaer. Strictly temperance. Will go anywhere 
at once. Refer to No. 1239, % The Feed Bag, 
Milwaukee, Wis. 


SALESMAN—Good experience in selling, also 
accounting. Well acquainted in Wisconsin but 
will go anywhere. 40 years of age, single. Re- 
4 to No. 3912, % The Feed Bag, Milwaukee, 

is. 


POSITIONS AVAILABLE 


SALESMEN—Sell nationally advertised spe- 
cialty poultry supplies to hatcheries and feed 
stores. Must have had experience selling to 
feed concerns and hatcheries. Several valuable 
territories open. Give full details in first letter. 
Eastern and Central states territories open. Re- 
4 to No. 440A, “% The Feed Bag, Milwaukee, 

is. 


SALESMAN — Who is now calling on feed 
trade in Wisconsin to handle full line of adapt- 
ed seed corn both ensilage and field and sweet 
corn for a reliable grower on commission basis. 
Refer to No. 4031A, % The Feed Bag, Milwau- 
kee, Wis. 


GOOD OPPORTUNITY for salesman acquaint- 
ed with dealers and feeders in Ohio territory. 
To sell full line of feeds of leading manufac- 
turer. Refer to No. 3401A, % The Feed Bag, 
Milwaukee, Wis. 


OPPORTUNITY for salesmen to sell well- 
known concentrate in Wisconsin, Illinois and 
Michigan territories. Write giving full informa- 
tion on experience and sales ability. Refer to 
No. 2040A, % The Feed Bag, Milwaukee, Wis. 
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Olio Program 


A LTHOUGH the 61st annual convention 
of the Ohio Grain, Mill & Feed Deal- 
ers association still approximately 
two months away, plans for the event are 
well-advanced according to W. W. Cum- 
mings, secretary. This year’s meeting will 
be held June 17 and 18 at the Neil House, 
Columbus, Ohio and preliminary announce- 
ments indicate that there will be features 
to interest every branch of the industry. 
According to Secretary Cummings, the 
grain grading school, which has been a 
feature of past conventions, will not be 
held on Sunday afternoon, June 16, as 
previously indicated. The only activity on 
that day will be a directors meeting at 

8:00 p.m. 

The annual banquet will be held the 
evening of the first day and will be pre- 
sided over by ex-president G. E. O’Brien. 
Community singing, a fine floor show and 
dancing will be featured. 

A complete lineup of speakers for the 
session has not been arranged as yet, 
Secretary Cummings reports, but a tenta- 
tive program has been announced. Dr. R. 
M. Bethke of the Ohio experimental sta- 
tion, Wooster, will be one of the featured 
speakers. His subject will be “What Con- 
stitutes Quality in Feed.’ Herman Fakler, 
Millers National Federation, will talk on a 
topic to be announced later and Harry 
Sain, state industrial commissioner of Chio, 
will discuss the subject “Save Life, Limb 
and Premium Rates.” 

Dr. Clifford Carpenter, Allied Mills, Inc., 
will be in charge of the showing of his 
firm's new color film “Vitamins on Parade.” 
Another speaker who is expected to offer 
interesting material is Stanley Leybourne, 
chief of the feeds, seed and fertilizer divi- 

sion of the Ohio de- 
partment of agricul- 
ture. He will present 
microscopic pictures 
of some of the feeds 
which have been 
tested by his depart- 
ment. 

Terminal and coun- 
try elevator opera- 
tors will be on the 
spot at the conven- 
tion as a result of 
a novel idea con- 
ceived by the asso- 
ciation. There will be a talk by a terminal 
man in which he will outline what he 
would do if he operated a country eleva- 
tor. In retaliation, a country elevator op- 
erator will give his ideas on running a 
terminal elevator. Other speakers of na- 
tional importance have also been invited 
to appear and it is expected that several 
will be present at the convention. 

There will be an abundance of entertain- 
ment for the ladies also. A committee con- 
sisting of the following ladies has been 
named to arrange the program: Mmes. 
G. E. O’Brien, Greensville; H. E. Frederick, 
Marysville; H. F. Heffner, Circleville; Elton 
Kile, Kileville; G. D. Woodman, Toledo; 


HERMAN FAKLER 
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for june 17-18 
well under way 


H_.R. Pickerington, and Miss Aviss Swaney, 
London. 

In addition to the convention program, 
there will be trade exhibits featuring dis- 
plays by manufacturers and distributors. 
Due to an early advance show of interest 
among his members, Secretary Cummings 
anticipates a large attendance and is aim- 
ing at breaking the record mark set at the 
60th anniversary celebration last year at 
Toledo. 


oo — 
@ HULTGREN BROS. have opened a feed, 
fertilizer and seed store at Sparta, Mich. 


MORE MILK COWS 


The number of milk cows on farms in 
the United States is expected to remain 
on the increase, according to the United 
Siates department of agriculture. Heifers 
and heifer calves have increased rapidly 
and are more than enough to provide for 
normal replacements during the next two 
years. Increase in milk production during 
February was the largest on record in 
contrast to the usually small gain in Janu- 
ary. 

EXPAND RESEARCH FARM 

Dr. Salsbury’s Laboratories, Charles City, 
Ia., has purchased an additional 40 acres 
adjacent to its present research farm to 
provide further expansion for the study of 
methods of control, treatment and preven- 
tion of diseases in chickens, turkeys and 
other fowl. An extensive construction pro- 
gram is planned which will make the Dr. 
Salsbury’s research farm one of the largest 
of its kind in the country. 


1. 


2 


each of the 
trolled producti 


FOUR GOOD REASONS 


Mr. Feedman:—No matter what grade or brand of Cod Liver Oil you have 
been using in the past, here are four good reasons why you should seriously 
consider the “Family” of Gorton’s Oils before you make your next purchase: 


Gorton-Pew, producer of this Family,” are the oldest 
and largest Cod-Fisheries in America today, hence a most 
RELIABLE source of COD LIVER OIL. 


You can RELY also on the potency statements made for 
“Gorton Family” Oils. 
and leh J 


Gorton’s con- 


content of every gram 


A.O.A.C. chick-feeding the vitamin 


supervision (including 


Pp ” 
FORTIFIED _ 


VITAMIN D in AOAC units. 


“Grade A” 


2000 A 
200 D 


“FeedingOil” 


1000 A 
85 D 


VITAMIN A in USP units 


3. 
4. 


177 Milk Street 


C. J. SKILLIN, Cranford, N. J.; P. O. Box 384. 
THE ACTON CO., Phila., Pa., 600 So. Delaware Ave. 
S. W. DOUTHITT, Newcastle, Pa. 


All oils are not COD LEVER ON, but Gorton‘s G. P. 
400-D end Grade A 200-D ARE 


The “Gorton Family” Oils are not dependent on Euro- 
pean supplies—the North Atlantic being the main waters 
used for Gorton’s fishing operations. 
buy Gorton’s Oil you are sure of a CONSTANT supply 
of COD LIVER OIL from a most RELIABLE source. 


NEW ENGLAND BY-PRODUCTS CORPORATION 


SALES AGENTS: 
E. F. MORRIS, Minneapolis, Minn., 4949 Vincent Ave. S. 
BLATCHLEY & BALLARD, INC., Middletown, Conn. 
S. E. SPAULDING, Patchogue, L.1., N. Y., 77 Rose Ave. 
D.A.TRAYHAN, Schenectady, N. Y., 1041 Lexington Ave. 


Hence, when you 


BOSTON, MASS 


G. H. BRENNEMAN. Akron, Ohio, 531 Boyd Ave. 
ZEHR & CO., Pettisville, Ohio. 

J. F. WILLRETT, De Kalb, Iil., 218 Oak St. 

H. K. KNUTZON, Eagle Grove, lowa, 911 West Broadway. 
L. N. McCONNEY, Omaha, Neb., 802 Leavenworth St. 
COOK-BOYNTON CO.,LosAngeles, Cal.,820 McGarry St. 
HERMITAGE FEED MILLS, Nashville, Tenn. 
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COD LIVER OIL. 
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Kennedy Leaves His 
Association Work 


Ron Kennedy, secretary of the newly 
combined Western Grain & Feed Dealers 
association, has announced that he is re- 
signing his position to handle community 
relations works for the Iowa Chain Store 
Council. Mr. Kennedy also leaves his po- 
sition as assistant secretary of the Grain 
& Feed Dealers National association, a 
position which he took several months ago 
on a part time basis. 

Prior to becoming secretary of the West- 
ern, Mr. Kennedy had been secretary of 
both the Independent Feed Dealers of 
Iowa and the Western Grain Dealers asso- 
ciation. These two organizations recently 


merged and Mr. Kennedy became secre- 
tary of the combined association. 

Prior to his work in Iowa, Mr. Kennedy 
was secretary of the Pacific Northwest 
Grain Dealers association and has made 
an enviable record in trade association 
activity. 

In announcing his new position, Mr. Ken- 
nedy severs his connections with all his 
former feed and grain association activi- 
ties. Headquarters for his new position 
will be in Cedar Rapids, Ia. 

@ BOWMAN BROS., Gaithersburg, Md., 
sustained a small loss to their elevator by 
fire March 25. 
@ HENRY W. CARR, founder of the Sagi- 
naw Milling Co., Saginaw, Mich., died 
recently at his home. He was 76 years old. 


of fortified oil. 


CLO - TRATE 


contains not less than 
3000 U.S.P. units of vita- 
min A and 400 A.O.A.C. 
Chick units of vitamin D 
per gram. 


shipment. 


FORTIFIED 


CVITAMINS 
A and 


NEWARK 


Second sight may seem marvelous, mysterious, magical 
. .. and it would have to be all of that to ascertain 
the number of units of vitamins A and D in a gram 


Yet it is easy enough to reach a high degree of 
accuracy in a well-equipped plant such as ours, 
where there are proper facilities and a long ex- 
perience that knows the importance of thorough- 
ness, even in apparently minor details. 


CLO-TRATE is manufactured under exacting 
pharmaceutical standards, and every batch is 
rigidly tested in our laboratories in advance of 


CLO-TRATE “dependability” can be counted 
upon at all times, even if the European War 
may make future adjustments necessary. 


WHITE LABORATORIES, INC. 


Manufacturers of Vitamin Products 


NEW JERSEY 


Superintendents Hit 
Federal System 


Government relations with terminal and 
sub-terminal grain elevators of the country 
were critized before the Society of Grain 
Elevator Superintendents at the llth an- 
nual convention at the Royal York hotel, 
Toronto, Canada, April 1 to 3. 

A gathering of 120 superintendents heard 
Paul Christensen, VanDusen-Harrington 
Co., Minneapolis, explain the department 
of agriculture’s grain storage plan and 
point out the terminal elevator business 
that had been sacrificed to the steel tank 
methods. 

Ray B. Bowden, executive vice-president 
of the Grain & Feed Dealers National as- 
sociation, pointed out the changing nature 
of the government's relation with the co- 
operative and private interests in the 
elevator field. In the past few years, Mr. 
Bowden said, the administrators of the 
government's program had swung their 
support from behind the cooperatives and 
were now supporting neither group. 

H. L. Henderson, Sioux City, Ia., dis- 
cussed the growth of trucking and the 
effect that this form of transportation is 
having on grain elevators. Earl R. Evans, 
Evans Elevator Co., Champaign, Ill., de- 
scribed the operating problems of the 
small grain plant. Other speakers dis- 
cussed various subjects. 

New officers elected at the meeting were 
Percy Poulton, N. M. Paterson and Co., Ltd., 
Fort William, Ontario, president; Paul 
Christensen, VanDusen-Harrington Co., 
Minneapolis, first vice president; and H. L. 
Heinrikson, Terminal Grain Corp., Sioux 
City, Ia., second vice president. 

@ ADAM PRATT has purchased the ele- 
vators owned by B. M. Stoddard at Sloan, 
Ia., which he has been operating under a 
lease from the Pratt Grain Co. 

@ FARMERS ELEVATOR CoO., Hanlontown, 
Ia., entertained 500 persons at an oyster 
supper and entertainment program March 
29. Samuel B. Swartz is manager. 
@ BOB KOPEL, manager, Kopel Grain & 
Coal Co., Marshalltown, Ia., underwent an 
operation Marcs 25 for appendicitis and is 
reported to be in good condition. 

@ SPIES MILLING CO., Preston, Minn., has 


purchased a new feed mixer. 

@ T. J. CANOLE, well known grain dealer 

and a popular member of the Missouri 

Grain, Feed & Millers association, died re- 

cently at his home at Rocheport, Mo. 

@ CARPENTER & ADAMS feed warehouse, 

Ellenburg Depot, N. Y., was badly damag- 

ed by fire recently. 

@ KING MIDAS FLOUR MILLS, Minnea- 

polis, is considering the installing of an- 

other milling unit equal in capacity to that 

now in operation at Superior, Wis. 

@ FARMERS GRAIN & COAL CO., Mason 

City, Ill., served a chicken dinner recently 

to 350 patrons. The firm holding these din- 

ners 30 years ago. 
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Effects War 


ST isce things hold the answer as to 
whether farmers in this country will 
gain or lose as a result of the present 
European war, according to G. L. Jordan, 
associate chief in agricultural economics, 
University of Illinois, college of Agriculture. 
These three things are the future intensity 
and area of the war, price inflation and 
the policies of individual farmers with re- 
spect to current developments. 

“If inflation doesn't come, there is less 
need to worry about adjustments after the 
war, he said. “However, if inflation comes, 
prices of all goods and services will tend 
to rise in proportion to what their prices 
would have been under similar circum- 
stances without inflation. The rise in price 
of any product will depend upon the ex- 
tent to which the increased income is 
spent for that particular product and the 
extent to which the supply of the product 
is increased. 

“Ordinarily, prices of farm products are 
likely to respond more promptly to an in- 
crease in demand than are prices of manu- 
factured goods. Prices of farm products 
would rise more promptly and rapidly if 
the demand of other nations were for food- 
stuffs and if the United States occupied an 
advantageous position in supplying these 
foodstuffs. However, the United States 
seems to occupy a more favorable com- 
petitive position in connection with non- 
agricultural products than with foods and 
feeds. 

“If inflation comes, changes in the in- 
comes of farmers and other occupational 
groups probably would differ widely, as 
they did during the World War, although 
not necessarily in the same direction or 
to the same extent. The purchasing power 
of the entire realized income drawn by 
individuals from agriculture was greater 
than for any other industry in 1915, as 
compared with 1913. By 1916, the pur- 
chasing power of income received by in- 
dividuals from manufacturing exceeded 
that drawn by individuals from agriculture. 
Manufacturing kept its lead in 1917, but 
in 1918 and 1919 agriculture again led 
all of the other six industries. 

“There is usually great diversity in the 
behavior of prices of individual products 
and groups of products during periods of 
inflation or deflation, but the prosperity of 
farmers depends not only upon prices re- 
ceived for farm products but also on prices 
paid for goods and services used on the 
farm. The ratio of prices received to prices 
paid by farmers showed no appreciable 
increase during the World War until 1917, 
when prices of farm products rose fast 
relative to the prices farmers paid for 
products. 

“The farm family has several alterna- 
tive uses for its increased income resulting 
from war-induced inflation. The money 
may be used to bid for more land, this 
being the logical procedure, since the land 
has been instrumental in providing the 
increased income. Or the family may pre- 
fer to pay off debts, improve the buildings, 
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what they will 
be on farmers? 


install running water, a furnace, electricity, 
buy some new furniture, improve the fer- 
tility of the farm, buy some high-grade 
securities or save cash for later use.” 
“If inflation comes again, a wisé policy 
would seem to be to pay off indebtedness 
and to refrain from buying land unless it 
is paid for in full from cash holdings at 


the time of the purchase, although there 
is a very great temptation to bid up the 
price of farm land.” 


—central dealers 


(Continued from Page Twenty-four) 


Farmers Cooperative, Deerfield, 
Wis., treasurer. 

An overflow crowd is expected 
and dealers are urged to make 
their reservations for hotel rooms 
early. These may be sent direct to 
the Schroeder hotel or to the head- 
quarters of the association at 741 
N. Milwaukee street, Milwaukee. 


FOR COMPLETE MIX 


1/9 
the time 


SEND 
FOR 
THIS 
NEW 

FOLDER 


This new Blue Streak folder tells 


you briefly, graphically why you get 
complete mix in half the time. 
It tells the fundamental place of the feed mixer in any feed business. 
It shows eight types to select from. 
Completeness of the mix is daily becoming more important. Time Sav- 


ing is the element of profits. 


Learn about the mixer that offers you both—The Blue Streak, Twin 
Speed Dual Spiral. Send the coupon... 


PRATER PULVERIZER COMPANY 


1849 South 55th Avenue, Chicago, Illinois 


FB-4 


Please send me AX 
information on the Mees 
equipment checked: 
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It Will Pay You to Use 
“CCC” lodized-Manganesed Calcium Carbonate 


for making trace elements inclusions 


1—Eliminates a difficult premixing job. 


2—Uniform inclusions assured. Special process unites 
iodine and manganese with every calcium par- 
ticle. An exclusive feature. 


3—Iodine and manganese stay mixed uniformly. Made 
to cling tightly to other ingredients. No separation 
or settling possible. Another exclusive feature. 


4—Iodine content never varies. Iodine protected agains! 
loss over long periods by “CCC” patented process. 
Proved over six years of use by leading mixers. 


@ PAUL PRITCHETT has opened a feed 
store in the Roland building, Marion, Ill. 


——— © 
@ SEE & SON Feed Store, Deedsville, Ind., 
was destroyed by fire April 2, following 
an electrical storm. 


- — 
@ WILLIAM FRASE, Utica, Mich., recently 
announced the opening of a feed, seed 
and paint store. 


@ ROY TAYLOR, Pittsford, Mich., sustained 
the lose of his feed mill, March 24, when 
fire completely destroyed the structure. 
@ LA VERE BAIR has opened a new feed 
store in the Trim & Hodgman building, 
Bloomingdale, Mich. 
--——_ © @ ———_ 
@ L. W. ECKSTEIN announces the opening 
of a feed store and cream station in the 
W. A. Evans building, Tawas City, Mich. 
@-—- 
NEW SAMPLING METHOD 
Iodine Educational Bureau, New York, 


5—The lowest cost way. 


copy NOW. 


42 East Ohio St. Box 409 
CHICAGO, ILL. OMAHA, NEB. 


The new handy, complete Mixing Chart showing how to include the small 
recommended amounts of manganese easily and most economically in your 
feeds, supplements, and mineral mixtures is just off the press. Write for your 


The CALCIUM CARBONATE COMPANY 


“Pioneer producers of trace elements products” 


836 Brandeis Theatre Bldg. 
CARTHAGE, MO. 


recently inaugurated a new sampling 
method in six states. Samples were taken 
from feed manufacturers by a Western 
Union messenger in strict accordance with 
instructions from the bureau and were then 
mailed to the bureau laboratories. Analy- 
sis was made for iodine content by compe- 
tent chemists and the results were flashed 
over the wires by telegram. The special 
sample-collecting service was established 
when the increasing number of Iodine Seal 
users made it impossible for the bureau's 
field staff to cover the territory, although 
the force was recently augmented. 


BUILD GOOD WILL 


ann» GOOD BUSINESS 


WITH 


Darwine’s So 


Fertilizer sales are profitable and easy to 
handle where the order is for Darling's 
Soil Builders. Profitable because for 58 
years, farmers have preferred this well 
manufactured, mealy, c= 

easy drilling fertilizer for [\@ 
its extra crop producing WaNDIWATEBAG 
power. Easy to handle, BK A A J 
because Darling's 80 lb. $0 
“Handiwate” paper bags 
have taken the hard work 
and dustiness out of han- 
dling, both in the ware- 
house and on the farm. 
Decide now to sell Soil 
Builders this Spring. Write 
us for agency terms. 


DARLING & COMPANY 


4201 S. Ashland Ave. e CHICAGO 
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Forget mixing troubles— cut your mixing 
costs — insure ample vitamin A content in 
your feeds with Caratone, the new free- 
flowing powder. 


Caratone, a carotene prodyct, is nature’s own 
source of vitamin A. It provides vitamin A activ- 
ity as found in yellow corn, carrots, tomatoes 
and leafy plants. Of vegetable origin, and palat- 
able, Caratone not only saves time and cost-— but 
definitely adds to the acceptance of your feeds. 


Write for Full Information 
Get the Caratone story now — see how easy it 
is to mix—-how easy to handle. Packed in kraft 
lined jute bags, there are no drums to bother 
* about — no return charges. 


Your customers, too, will appreciate the 
extra values of feeds fortified with Caratone. 


GENERAL BIOCHEMICALS, INCORPORATED 
Dept.10 © 418 Republic Building ¢ Cleveland, Ohio 
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CAREFULLY SIFTED FOR FEED DEALER CONSUMPTION 


ONE WAY STREET 

Airplane Pilot: “I was trying to make a 
record.” 

Farmer: “Well, you're the first man in 
these here parts who climbed down a tree 
without climbing up it first, so I guess you 
made it.” 

* * * 

Don't punch a fellow in the nose when 
he calls you a fool unless you think he 
needs that additional evidence to prove 
he’s right. 

* * * 
HIGHER LEARNING 

First Pilot: “It makes me mad to be told 
I haven't enough altitude.” 

Second Pilot: “It makes me soar, too.” 

DON’T MISS THE BOAT 

Mary: “Harry surprised me by saying 
we were going to France on our honey- 
moon.” 

Esther: “How nice, and how did he 
spring it on you?” 

Mary: “He said as soon as we were 
married, he would show me where he was 
shot in the war.” 

* * * 
IT’S BOUND TO WORK 

Farmer: “Seems like I’ve been findin’ 
an awful lot of dead crows in the cornfield 
lately.” 

Second Farmer: ‘:'Yup, Pete Clay down 
the line made a scarecrow out of the duds 
his boy brought home from college and the 
birds have been laughing themselves to 
death.” 

* * * 
TRUTH TACTFULLY TOLD 

Fred: “Did you say your girl's legs were 
without equal?” 

Art: “No, I said they know no parallel.” 

* * * 
SECOND URGE 

Joe: “I feel like taking that follies girl 
out again.” 

Bert: “Have you had her out?” 

Joe: “No, but once before I felt like it.” 

* * * 
QUICK CURE 

Doctor: “Did you take your husband's 
temperature like I told you?” 

Mrs. Kelly: “Yes, doctor, I borrowed a 
barometer and placed it on his chest. It 
said ‘very dry’ so I bought him a pail of 
beer and he’s gone back to work.” 

* * * 

A rabbit’s foot is supposed to protect 
the man who wears it from all harm but 
what about the rabbit who had it first? 


* * * 


HOME SWEET HOME 

Bill: “Did you have any trouble getting 
home last night?” 

Charlie: “I'll say I did. I got to the foot 
of the stairs and undressed so I wouldn't 
disturb my wife. Then I crept quietly up 
the stairs, but when I reached the top it 
was the elevated station.” 
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HEATED ARGUMENT 

Three men were sitting in a cafe in a 
dictator-governed country. The first was 
reading a newspaper. Suddenly he pointed 
to an article, shook his head and exclaim- 
ed, “tut,tut!"’ 

The second man looked over his shoulder 
and exclaimed, “tut, tut!’ The third man 
rose to his feet and said, “if you fellows 
are going to talk politics, I'm going home.” 


SHE SHO AM 


Rastus: “Am yo’ new wife cross-eyed?” 
Sambo: “I dunno if dey is cross, but dey 
sho ignores each other.” 


* 


A woman is a creature who can hurry 
through an aisle 18 inches wide with an 
arm full of bundles without knocking 
down a single piece of tinware and then 
drives home and rips the doors off a 12- 
foot garage. 

* * * 


NO PARKING TICKET 
Irate Passenger: “It’s 9:55 and the 8:47 
still isn't at the platform. What's the big 
idea?” 
Porter: “Bill can’t remember where he 
put the engine last night.” 


“DRESS UP 


YOUR PRODUCT” 


Yes, and mills everywhere find that it pays to 
package their products in Quality bags — 
don’t forget, the best dressed products move 
the fastest. 

For 85 years M. J. Neahr and Company have 
devoted their entire efforts to create better 
bags of cotton, burlap and paper. America’s 
leading mills and manufacturers repeatedly se- 
lect M. J. Neahr and Company for the solution 
to their bag problems. A card or letter will 
bring one of our expert representatives to give 
you complete information on how you, too, 
can dress up your product and still save money. 
Remember, for cotton, burlap and paper 
bags, see Neahr first. 


| 
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GOOD salesman must be a man of 
vision and ambition, an after-dinner 
speaker, before and after dinner guz- 

zler, night owl . . . work all day, drive all 
night, and appear fresh the next day. Learn 
to sleep on the floor and eat two meals a 
day to economize on traveling expenses so 
he can entertain his prospects in the next 
town. 

Must be able to entertain customers’ 
wives, sweeties, and pet stenographers 
without becoming too amorous. Inhale dust, 
drive through snow 12 feet deep at 10 de- 
grees below and work all summer at 110 
above without perspiring or acquiring B.O. 

Must be a man’s man, a ladies’ man, a 
model husband, a fatherly father, a devoted 
son-in-law, a good provider (or your family 
will be gone when you return from a six 


your production costs. 


what a good 


Salesman 


must be 


weeks’ trip), a plutocrat, Democrat, Repub- 
lican, a new dealer, an old dealer, a fast 
dealer, a technician, electrician, politician, 
polytechnician, machinist, mechanic, poly- 
gamist and ambidextrous. 

Must be a sales promotion expert, create 
a demand for obsolete merchandise, be a 
good credit manager, correspondent, attend 


Again and Again 
When the Hector Elevator Co., Hector, Minn., 
decided to add a separate Feed Mill unit to the 
Elevator which Ibberson built for them two years 
ago — they called on Ibberson again. 
a very complete and efficient Feed-Mill plant. 


Get the facts 


For your particular trade needs, consult us. Costs 
you nothing to discuss the matter with us. Learn how 
we can save you money on your building and lower 


Ask for our book. 


Result — 


all jobber clinics, dealer meetings, labor 
union meetings, tournaments, funerals, and 
births . . . visit customers in hospitals and 
jails once a month, contact all accounts 
every six weeks and in spare time, look for 
new business, collect delinquent accounts, 
do missionary work, and attend factory 
sales conferences. 

Must have a wide range of telephone 
numbers in all principal cities and villages 
when entertaining the sales manager. 

Must be an expert driver, talker, liar, 
dancer, traveler, bridge player, poker 
hound, toreadore, golf player, diplomat, 
financier, capitalist, philanthropist, and nu- 
dist . . . an authority on palmistry, chem- 
istry, archaeology, psychology, physiology, 
meteorology, criminology . . . dogs, cats, 
horses, house trailer, blondes, redheads, 
and lingerie. 


—a.h. wittry & co. 


(Continued from Page Twenty-three) 


improved the property. Two ware- 
houses and a complete feed mixing 
plant have been put into operation 
and six men have been added to 
help run the business. 

At present the company does a 
thriving business in handling grain, 
selling feed, coal, wire, mill feeds, 
grass seed, fertilizer and other spe- 
cialties. The firm has been tied up 
for a number of years with a large 
manufacturer of feeding concen- 
trates and supplements and does an 
excellent job of custom-mixing with 
the merchandising program of the 
manufacturer. 

Grinding is a large item for the 
Wittry firm. Most of it is done on 
bulk loads. Farmers load the grain 
on their trucks without bagging. 
When the truck comes in it is picked 
up by the truck lift and the load is 
dumped directly into the hopper. 

Mr. Wittry has always maintained 
fair prices on grinding. He charges 
nine cents a hundred pounds. Re- 
ceipts some days run as high as 
$45.00 or $50.00. 

Sales meetings for farm customers 
are held at regular intervals. These 
meetings are planned and arranged 
with the assistance of the large 
manufacturer who supplies the con- 
centrates and supplements for the 
Wittry firm. Such meetings have 
been highly successful and have 
helped to further improve business 
relations among farm customers. 

Recently Mr. Wittry installed a 
Robinson grinder, manufactured by 
the Robinson Mfg. Co., Muncy, Pa. 
Another machine which has provid- 
ed additional income for the con- 
cern is a Roscoe-Ajax oat huller. 
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ARCADY DEALERS ate hearty 
and heard practical merchan- 
dising talks at the meeting 
held recently in Milwaukee. 


Holds Series 
Of Pep Meetings 


An excellent response is being enjoyed 
by the Arcady Farms Milling Co., Chicago, 
to a series of dealer and feeder meetings 
which was launched last December. The 
gatherings are still in progress. 

At the Cove high school auditorium in 
Martinsburg, Pa., recently 1500 feeders 
were guests of Arcady and its two dealers, 
Bakers Feed Store, Martinsburg, and Farm- 
ers Cash Exchange, Curryville, Pa. In 
Milwaukee on March 8, more than 100 
dealers gathered at the Medford hotel. 

One of the features of each meeting is 
the showing of movies on the World's Fair 
at San Francisco, the American Legion 
convention at Chicago and a “Trip Through 
Arcadyland” showing scenes of the com- 
pany’s plant. 

When the series of gatherings is com- 
pleted 75 feeder and 25 dealer meetings 
will have been held. 


@ J. WILBUR DIETZ has opened a new 
coal, feed, seed and fertilizer business at 
Mechanicsburg, Pa. He was formerly as- 
sociated with M. C. Dietz & Sons and the 
Cumberland Valley Cooperative. 

— 
@ HOWARD AND CLARENCE SHELLY, 
Milford Square, Pa., have purchased the 
W. Elmer Savacool mill property, South 
Perkasie, taking possession on April 1. 
The Savacool mill has been in operation 
for 80 years. 


@ WALKER BROS., Greentown, Ind., have 
opened a custom grinding department. 
@ OSCAR T. FINCH, Portland, Ind., has 
expanded his feed department by adding 
a second mixer. 
@ BAHLER GRAIN & COAL CO., Galves- 
ton, Ind., has installed a new feed mixer. 


@ MAUGANSVILLE ELEVATOR & Lumber . 


Co., Maugansville, Md., is constructing a 
$40,000 steel and concrete elevator to 
replace the plant recently destroyed by 
fire. 
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@ JOHN P. KREBS, 62, a member of the 
Chicago Board of Trade since 1918, died 
at his home March 18. He was 62 years 
old. 


@ CARSCALLEN & CASSIDY CO., Jersey 
City. N. J., has been incorporated with a 
capital stock of $200,000 to deal in feed 
and grain. 
@ J. C. BRANNING & CO., Narrowsburg, 
N. Y., are planning to erect a feed mill and 
warehouse this fall. One of the features of 
the new structure will be a display room 
showing how rations are formulated before 
being mixed into balanced rations. 
@ CARL HAMPE, Thompson. Ia., has open- 
ed a new feed store. 


For Poultry and All 
Live Stock 


EALERS, Feed Manufac- 

turers — avail yourselves of 
this new mineral feed, which has 
plus vitamin values: 16 ingredi- 
ents — six of them are trace ele- 
ments, not found in ordinary 
mineral feeds. Vitamin A from 
carotene, B, D and G from ir- 
radiated yeast. 


FREE Advertising HE iodine content is stabil- 

That Helps You Sell ized under license from the 
Wisconsin Alumni Research 
ored wall poster cards, Foundation Patent. We are the 

beautiful instructive feeding first mineral feed manufacturer 

bulletin — mailed free to in America to obtain this license. 

your mailing list. We pay 

the postage. ARBLE- 


ET the real facts — the HEAD Min- 
— advertising pro- eral Feed furnishes 
gram behind Marblehead full manganese, co- 

Mineral Feed. Write or balt and iodine pro- 


wire quick. tection. 


MARBLEHEAD LIME COMPANY 


160 North LaSalle St., Chicago, Ill. 
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THE MODERN way 


OF ADDING MOLASSES 
TO YOUR FEEDS 


DRIED MOLASSES 
MIX 


Write for Full Particulars 


La Budde Feed & Grain Co. 


MILWAUKEE WISCONSIN 


OUR SALE 
UP 50 ie 


VITAPANE 


DAYLIGHT-CLEAR TRANSPARENT 
DURABLE GLASS SUBSTITUTE 


NEW SALES.. 


AT A GOOD PROFIT ! 


Here’s the amazing new glassy material 
that’s fast becoming the leadingseller You 
make extra sales with R-V-LITE VITA- 
PANE because it can be used 
in many places where opting. Poultry Houses Hot Beds 
4 substitutes cannot be used 


R-V-LITE VITAPANE is 
madeby anexclusiveprocess. fy 
No gum, wax, or paraffin. 
Odorless, greaseless. Does 
not stick, discolor or become 


brittle. Really transparent! Comes in 
rolls 36-inches wide by 50-feet long. Your 
customers are guaranteed satisfaction! 
SUGGEST R-V-LITE VITAPANE by. 
AND WATCH SALES SOAR! [ANDERSON BOX co. 


INDIANAPOLIS, INDIANA 
Write for Money- Making Dealer 
Proposition and Free Sample 


tl CORPORATION 


Storm Doors Sun Porches 


Exclusive Manufacturers of R-V-LITE 


3473 NORTH KIMBALL AVENUE CHICAGO, ILLINOIS 


STANLEY’S 
CROW REPELLENT 


Protects the farmers seed corn from Crows, Pheasants. 
Blackbirds, Larks and all other corn-pulling birds and 
animal pests such as Moles, Gophers, Woodchucks, 
Squirrels, etc. 


LIST PRICES 


(% Pint) Enough for % 60 
a 


1 bushel of seed. 


Ys 


(1 Pint) Enough for 1 00 


2 bushels of seed. 


(1 Quart) Enough for 1 75 


4 bushels of seed. 
FROM YOUR JOBBER OR 
DIRECT FROM US. 


Manufactured only by 


The Cedar Hill Formulae Co. 


Box 1129 - New Britain, Conn. 


dead, but whath——~. 
is that stuff? 


FOR SATISFACTORY RESULTS 
IN EVERY BRANCH OF 

THE GRAIN BUSINESS 

TRADE WITH 


INCORPORATED 


MINNEAPOLIS AND ALL 
PRINCIPAL TERMINAL MARKETS 


Special Attention Given To Barley 
And All Feed Grains Shipped To 


MILWAUKEE 


Read the Cargill Crop Bulletin 
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The stork wasn't fooling when he made 
his rounds during the month of April and 
the wise old bird deposited a large group 
of fine men who are now engaged in the 
feed industry and who join in The Feed 
Bag's birthday cele- 
bration this month. 

They looked twice 
before they believed 
their eyes, but beam- 
ing at the world on 
April 1 some few 
years ago was 
Richard (Dick) Hoyt, 
Tennant & Hoyt Co., 
Lake City, Minn. Dick 
doesn't fool when it 
comes to _ business 
either, as he operates 
a successful firm. 

Two tycoons in the 
feed business chose to arrive on the same 
day, April 2. They are J. H. Murphy, pres- 
ident, Murphy Products Co., Burlington, 
Wis., and W. I. Sargent, Sargent & Co., 
Des Moines, Ia. 


At Dr. Salsbury’s Laboratories, Charles 
City, Ia., the telegrams and greeting cards 
were numerous on April 4. H. G. Bos, sales 
manager, on that date attained another 
milestone and rounded out another year 
of service with his company. 

That indomitable deep sea fisherman, 
Herbert K. Clofine, Philadelphia, blew out 
the candles on his birthday cake April 6, 
and J. A. Krimm, vice president and sales 
manager, Robinson Mfg. Co., Muncy, Pa., 
arrived on the stork 
special April 9. Mr. 
Krimm’'s hobbies are 
hunting, fishing and 
tennis. 

April 13 marked 
the arrival of W. D. 
Walker, Arcady 
Farms Milling Co, 
Chicago, and Searle 
Mowat, president, 
Larrowe Milling Co., 
Detroit, chose April 
14 to make his debut. 
W. W. CUMMINGS Both men are leaders 

in the feed industry 
and are great boosters for the American 
Feed Manufacturers association. 

Kent McLatchey, Greenmelk division. 
American Dairies, Inc., Kansas City, Mo., 
probably will receive an ample supply of 
tobacco on his birthday, April 15, as he is 
an ardent smoker. 

The alfalfa meal industry was presented 
with one of its leaders on April 16, the 
birthday of Roy Lochhead, president, Pecos 
Valley Alfalfa Mill Co., Chandler, Ariz.. 
while on the same date arrived A. L. 
Stanchfield, A. L. Stanchfield & Co., Min- 
neapolis, Rudy Opsal, Marblehead Lime 
Co., Chicago, and J. R. Hessey, Russell- 
Miller Milling Co., Minneapolis. 

The birthday register this month also 
records P. C. Kamm, P. C. Kamm Co., Mil- 
waukee who will be 86 years old, April 15; 


W. L. SARGENT 
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Carl Marks, Feed Supplies, Inc., North 
Milwaukee, Wis., April 14; T. F. Brubaker, 
Highland Park Feed & Supply Co., Des 
Moines, Ia., April 13; Gerald L. Stutz, the 
Kellogg Co., Battle Creek, Mich., April 7; 
J. E. Nelson, Armour & Co., Chicago, April 
17; W. W. Cummings, secretary Ohio 
Grain, Mill & Feed Dealers association, 
April 20; Philip Orth, Jr., Ph. Orth Co., 
Milwaukee, April 25; Robert Newsome, 
Newsome Commission Co., Minneapolis, 
April 26; C. E. McCartney, Purina Mills, 
St. Louis, Mo., April 28; Maxwell Nowak, 
Nowak, Milling Co., Hammond, Ind., April 
29; Wayne Fish, Wayne Fish & Co.. Min- 
neapolis, April 30; Josef Mueller, Kurth 
Malting Co., Milwaukee, April 30; William 
Moll, Franke Grain Co., Milwaukee, April 
2, and Frank Sroda, Frank Sroda & Sons, 
Amherst Junction, Wis. 


@ FRANK STETSON EDDY, for 46 years 
engaged in the grain and feed business in 
New England, died March 20 of a heart 
ailment at St. Anthony's hospital, St. Peters- 
burg, Fla. At the time of his death he was 
president of C. F. & G. W. Eddy, Inc., Fra- 
mingham, Mass., and a president and di- 
rector of the C. F. Eddy Co., West Newton, 
Mass. 
@ C. A. LIED, manager of the Birch Creek 
general store, Menominee, Mich., has taken 
on a complete line of commercial feeds. 

@ JOHN H. MORROW, who has been en- 
gaged in the feed and coal business at 
Wabash, Ind., for the past 28 years was 
a candidate in the recent elections for 
treasurer of his local county. He served in 
the same position from 1905 to 1909. 


MARION FEED MIXER 


For Precision Mixing ~ Buy A MARION 


Laboratory tests have proven to the users of the MARION 
MIXER that they can mix batch after batch of any combination 
cf Dry Feeds, Minerals, Molasses or Oils and consistently get the 


same analysis. 


The MARION MOLASSES EQUIPMENT is simple and 


trouble free. We use no delicate meters or gauges — nothing to 


go wrong. 


Large Feed Mixing Establishments rely on the MARION 


MIXERS. 


RAPIDS MACHINERY COMPANY 


MARION, IOWA 


Manufacturers of Hammer Mills, Sack Cleaners, Sack Balers, and Feed Mixers 
ENGINEERING SERVICE 


e430 


| 
| 
| 
| 
| 
| 
q 

| 

AM 
‘ Z 
. 
| ‘ 

§ ‘ 
| 

| 


@ WERNER, SPENCER & TOLFORD, INC., 
has been organized at Chicago to deal in 
grain and food products in the Middle 
West. Executives of the new firm are 
Frank J. Tolford, president; Harry A. White, 
Ralph A. Cassady and H. W. Corman. Mr. 
Tolford until recently was secretary and 
treasurer of the Illinois Cereal Mills, Inc., 
Paris, Ill. 


@ DARLING & CO., manufacturers of poul- 
try at Melvindale, Mich., is planning a 
$150,000 program to expand its plant. 
— 

@ FARMERS GRAIN & LUMBER CO., Dows, 
Ia., was host on March 18 to 800 persons 
at an oyster supper. The annual meeting 
of the firm was held in connection with 
the event. 


- prepare for Spring Production... 


Proper Iodine Supply Helps... 


IOFLOW* 


Potassium Iodide— 
99% —so processed 
that it flows exception- 
ally freely, mixes eas- 
ily, uniformly with other 
ingredients. It’s iodine 


at its best. 


IOMAG* 


Potassium Iodide — 90% 
and Magnesium Carbon- 
ate. Prepared for freest pos- 
sible flowing and mixing. 
Also make straight U. S. P. 
Potassium Iodide and other 
food minerals. 


SEND FOR SAMPLES 


“Trade Mark Reg. U. S. Pat. Off. 


CHEMICAL WORKS 


iad & SECOND & MALLINCKRODT STS., ST. LOUIS, MO. 


70-74 GOLD ST., 
CHICAGO « PHILADELPHIA * TORONTO « MONTREAL 


NEW YORK, N. Y. 


INGREDIENTS 


Phosphate of Lime 


write for details. 


MOLASSES 


In Block 


LAPP’S 


Mineralized Molactas Blocks 
For Cattle, Hogs, Sheep and Horses 


Dried Molassess and Yeast Solids after Alcohol is 
removed, with added Minerals of Bone 


Potassium Iodide — Iron Oxide — Bone Charcoal 
Sucrose — Anise — Copper Sulphate 


THE EASY AND ECONOMICAL WAY 
TO FEED MOLASSES AND MINERALS 


See your local feed dealer or 


WE SPECIALIZE: IN CONCENTRATES 
MINNEAPOLIS, MINNESOTA 


e©44e 


Highest Quality 


Prompt Service 


MorrtTON SALT COMPANY 
MILWAUKEE e 


—national feed week 


(Continued from Page Twenty) 


Since National Feed Week was 
inaugurated in 1937 it has become 
a more potent force with each suc- 
ceeding year in making farmers 
realize the importance of buying 
and feeding quality feeds to ani- 
mals and poultry. Dealers should 
plan now to cooperate 100 per cent 
in the celebration and to cash in 
on the extra sales and profits which 
it is certain to create. 

@ WALTER CAVEN, proprietor of the 
Caven elevator, Franklin, Minn., died of a 
heart attack, March 13. 

@ ALBA SWARTZ has been appointed 
manager of the Lohrville feed mill, Lohr- 
ville, Ia., replacing V. F. Bjorkman who has 


accepted a travelling position with Ply- 
mouth Products Co. 


HARD SEED BULLETIN 

L. Teweles Seed Co., Milwaukee, with 
the April issue of its house organ, Badger 
Brand Seed Bulletin, distributed thousands 
of pamphlets on hard seeds and their pe- 
culiarities which was prepared by the ag- 
ronomy department of the college of agri- 
culture, University of Wisconsin. Copies 
may be obtained by writing the college 
or the L. Teweles Seed Co. 


| MORTON'S SALT 
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ABORATORIES 


Milwaukee Exchange 
Headed by Hiemke 


E. H. Hiemke, L. Bartlett & Son Grain Co., 
was elected president of the Milwaukee 
Grain & Stock Exchange at the annual 
election held recently. He succeeds E. S. 
Terry, Stratton Grain Co. 


Other officers chosen were Walter C. 


NEW OFFICERS of the Mil- 
waukee Grain & Stock Exchange 
greet you. They are left, top, 
Harry Plumb, E, H. Hiemke. 
Bottom—Walter Holstein, Carl 
Houlton. 


Holstein, Mohr-Holstein Commission Co., 
first vice president; Carl A. Houlton, La 
Budde Feed & Grain Co., second vice pres- 
ident, and Harry A. Plumb, secretary-trea- 
surer. 

Directors include Lewis E. McClellan, 
Cargill, Inc.; H. H. Hicks, Stratton Grain 
Co., and J. Howard Mallon, Chas. A. 
Krause Milling Co. 

Chosen for the board of arbitration were 
Clarence D. Moll, the Paetow Co.; Paul 
E. Riebs, the Riebs Co., and John G. Davis, 
W. M. Bell Co. 

On the board of appeals are J. V. Lauer, 
J. V. Lauer Co., and Tom Corcoran, Cor- 
coran Bros. Co. 


@ ED SWEDBERG has organized the 
Swedberg Feed & Flour Co., Rhinelander, 
Wis. 


@ C. G. EGLY, Ft. Wayne, Ind., prominent 
member of the Indiana Grain Dealers as- 
sociation, recently celebrated his 54th wed- 
ding anniversary. 


@ A. E. LaGRILL, who has been attending 
the University of Wisconsin has joined the 
staff of the E. K. Steul Co., Madison, and 
is covering the state of Wisconsin for the 
firm. 
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@ A. E. BURWASH, Champaign, IIl., presi- 
dent of the Illinois Grain Corp., addressed 
members at a district meeting held recent- 
ly. He reported a 20 per cent increase in 
grain volume handled seven months of the 
fiscal year, starting in July as compared 
to the year previous. The firm operates 
105 farmers’ elevators. 


@ WALTER RICHOTZKE, 35, manager of 
the Farmers Grain Elevator Co., Stockton, 
Ia., was crushed to death, March 9, be- 
neath a tractor he was driving on the 
property. 

@ PAUL KLATT, engaged in the feed busi- 
ness at Menomonie, Wis., was found dead 


in his office of a gunshot wound recently. 
The verdict was suicide. 


@ A & O GRAIN CO., Argenta, Ill., has 

added a feed mill. Equipment installed in- 

cludes a hammer mill, corn cracker and 

grader, pellet machine, horizontal batch 

mixer vertical sack elevator, electric bag 

sewing machine and a new scale. 


@ WILLIAM FRANK has turned over his 
interests in the Jefferson Flour & Feed Mill, 
Jefferson. Wis., to his son, Lawrence. Mr. 
Frank is retiring because of ill health. He 
served as an officer of the Central Retail 
Feed association and is one of its most 
loyal boosters. 


-- 
@ GORDON E. JACOBSON, who has been 
associated with General Mills, Inc., for nine 
years in Chicago and Minneapolis for 
nine years has been transferred to Col- 
umbus, Ohio. 


SELL STERLING RATIONS 


for a Better Chick-Building Job! 


/ 


They're Profit- 


Builders, Too! 


® Sterling Chick Rations build bigger chicks at 8 weeks, do 
a faster, thriftier, more economical job, because they have 
been blended and balanced with the finest chick-building 


materials. Only the purest, safest ingredients have been 


included. Special elements, such as concentrated lactoflavin, 


derived from milk, and cold-pressed wheat germ oil, have 


been added to provide an effective safeguard against vitamin 
deficiency troubles. Push Sterling Chick Rations and they’ll 
build your profits! Stock up for the 1940 season now! 


NORTHRUP, KING «CO. 


Minneapolis, 


DEPENDABLE 
SINCE 1884 


Minnesota 
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Launch Drive 
In Delaware 


A campaign to improve methods and 
practices commonly used by broiler grow- 
ers has been launched by a group of feed 
dealers in cooperation with the Delaware 
Poultry association, representatives of the 
state board of agricuiture and extension 
workers. 

The following seven points are included 
in the program: 

1. Fewer chicks brooded per siove. 

2. Better chicks pullorum clean. 

3. Proper disposal of dead birds. 

4. Disposal of culls or diseased birds be- 
fore a new flock is started. 

5. Improved housing and ventilation. 

6. Rodent control. 

7. Accurate diagnosis before treatme.at of 
birds for diseases. 

A period of two weeks will be devoted 
to each of the above points. Dealers will 
display signs on the sides of their feed 
trucks and will also distribute illustrated 
circulars emphasizing the advantages of 
the plan. Poultrymen interested in the de- 
tails of the program are urged to contact 
any dealer displaying the signs. 

Members of the committee handling the 
idea from the dealers’ standpoint are E. A. 
Yutzi, Frankford; Martin L. Doordan, Bridge- 
ville; Roy Steelman, Dagsboro; Amos Mc- 
Cabe, Millsville; Ray Holloway, Selbyville; 
Milton Yerkes. Laurel, and Fred Dodd, 
Georgetown. 


Subject matter on the illustrated circular 


SIDNEY 


CAN EQUIP 
YOUR PLANT 


Sidney has a service to 
meet the requirements of 
every feed plant, large or 
small. Whether you want 
one piece of machinery or 
a new plant. Sidney has 
the facilities to satisfy your 
wants. 


Manufacturers of 


Feed Mixers @ Corn Shel- 
lers @ Grain and Seed. 
Cleaners @ Elevators @® @ Ear 


Corn Crackers and Graders @ Electric Truck Hoists 


letters is being prepared by H. L. Richard- 
son, poultry ‘specialist of the extension 
service. 

@ WILLIAM SANFORD VAN DERZEE, 64, 
Albany, N. Y., well known feed dealer, 
died at his home March 22. He was a 
staunch booster for the Eastern Federation 
of Feed Merchants and at one time served 
as its president. 


@ HERBERT E. MORRIS and his son, Ells- 
worth, have formed a partnership to oper- 
ate the Lake Street Roller Mills at LeRoy, 
N. Y. Numerous changes and improve- 
ments to the business are contemplated. 
@ FRANK TRUSLER, well known operator 
of a feed store at Warren, N. Y., died at 
his home March 17 after a long illness. He 
was 82 years old. 
@ CHARLES CHENOWETH, 47, manager, 
Crabbs-Reynolds-Taylor grain elevator, 
Delphi, Ind., died recently at St. Eliabeth 
hospital after a brief illness. 

@ 
@ MAYFIELD MILLING CO., Mayfield, 
Ohio, sustained a loss of $20,000 when its 
plant was destroyed by fire recently. 

¢—_ 

@ FARMERS COOPERATIVE grain eleva- 
tor, Vincennes, Ind., was destroyed by fire 
recently with a loss estimated at $10,000. 

@ WALTER GEITZ has opened a new feed 
mill at Wauzeka, Wis. 


Better Built Bags 


BAG FACTORIES - COTTON MILL - BLEACHERY 


@ ROMER & LIPP, Mount Pulaski, Ill., have 
purchased the Otto Barclay poultry and 
feed store at Warrensburg, Ill. 
@ WESLEY NEAR, associated for many 
years with his father, the late A. H. Near, 
has purchased the former Conger & Tal- 
lant warehouse at Grand Rapids, Mich., 
and will open a feed business. 

@ ARTHUR J. THOMPSON Feed & Grain 
Co, Oneanta, N. Y., has been incorporated 
by Harold C. Vrooman. 

@ EASTERN FEED CO., Inc., Buffalo, N. Y., 
has been organized by S. Thomas Dinere 
with a capital stock of $20,000. 

@@------ 
@ A. W. LEACH is now owner of the 
Jamestown Roller Mill, Jamestown, N. Y. 
He has installed a new hammer mill. 

@ ALFRED ENOCH SALINE, manager of 
the Farmers grain elevator, Victoria, IIl., 
died at his home March 11. 

@ C. H. ROBINSON, vice president, Finger 
Lakes Flour Mills, Inc., Geneva, N. Y., re- 
cently addressed the Rotary club of Clifton 
Springs, N. Y., on the “Romance of Mill- 
ing.”” His talk was voted one of the most 
interesting ever heard by the group. 


@ HERBERT B. TAYLOR has been appoint- 
ed advertising and sales manager for the 
Northwestern Yeast Co., Chicago. Mr. Tay- 
lor has been associated with the firm for 
the past 30 years. 


Corn Crushers 


idney Grain Machinery Co. 


SIDNEY, OHIO 


e 46 


TALK asour pacs! 


(Quoted from a Customer's letter) 


“Here comesa bouquet for you 

and your entire organization. 
It is a pleasure to do 
business with a swell outfit 
like you have.” 


WERTHAN BAG CORPORATION 
NASHVILLE — NEW ORLEANS 


_(WERTHAN) 


=) 
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A NEW ELEVATOR granary 
has been announced for distri- 
bution through dealers by the 
Allied Farm Appliance Co., 
Inc., 1407 N. Peoria, Tulsa, 
Okla. The unit is intended to 
be resold to farmers or used by 
feed mills or elevators for auxil- 
iary storage. Plans for market- 
ing this Meade elevator gran- 
ary on a national scale are now 
under way. 


INDIANA 

Clarks Hill elevator. Clarks Hill, has in- 
stalled a new seed cleaner. 

John Poor, proprietor of the Hillis feed 
store, Greencastle, has moved to a new 
location and will henceforth operate as the 
Quality feed store. 

Martins Feed Mills, New Paris, has add- 
ed a new mixer and other equipment dou- 
bling the capacity of its feed manufactur- 
ing department. 

Morgan County Mills, Martinsville, have 
installed a new feed mixer. 

Master Feed & Supply Co., Tipton, he!d 
a meeting for its customers recently and 
showed several movie films. C. E. Thorn- 
burg is manager of the firm. 

Loogootee hatchery and feed store, Loo- 
gootee, was destroyed by fire March 25. 

C. C. Harlan, Kentland, has recently com- 
pleted extensive improvements on his ele- 
vator. 

Walter Johnson is acting as temporary 
manager of the McConnell Grain Co., 
Templeton, pending settlement of the es- 
tate of Mr. McConnell who died in January. 

Lucian Garner, grain buyer for the Law- 
rence Roller Mills Co., Lawrenceburg, Ind., 
recently underwent an operation for a 
sinus infection. 

Lincoln Elevator Co., Lincoln, has in- 
stalled a new hammer mill. 

Farmers Exchange, Warren, recently in- 
stalled a Blue Streak grinder. 
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It won't make good 
pie crust... or stop 


a leak in the roof 


BUT 


it’s a perfect product 


OYSTER SHELL 


for which it is used 


OYSTER SHELL PRODUCTS 
CORPORATION 


NEW ROCHELLE, N. Y. ST. LOUIS, MO. 
LONDON, ENG. 


FOR POULTRY 


custom oe 
A AINS 


sEE WISCONSIN 
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Lady Managers 


UNIQUE feed store is that of 
Whisler’s Produce Co., Ma- 
quon, Ill. It is unique in the 
fact that, while George Whisler is 
the proprietor, the store is manag- 
ed by two ladies, Mrs. Whisler and 
Mrs. Everett Hall. 
The store, started two years ago, 
is located on the main street of the 
little village of 500 people and is 


prove they can 
run feed store 


20x100 feet in size. A complete 
nationally advertised line of feeds 
is carried along with several spe- 
cialties from other lines. A consid- 
erable number of the ingredients 
used by farmers in mixing with 


New and Improved Form of 


CO-PRO-CO CHIPS 


the all-corn, cooked cereal ingredient for dog and fox foods 


The palatability of the new form of 
Co-Pro-Co Chips will meet the require- 
ments of the most exacting dog food 
manufacturer. The feeding value is high- 
er because of a substantially increased 
Dextrose content. The Vitamin A con- 
tent is unchanged. The guaranteed an- 
alysis in protein, fat and fibre remains 
the same: 26-4-6. Made in the usual 
sizes — coarse, medium and fine. The 
new Chips are good enough to eat your- 
self. Try ’em. Ask our salesman or write 
us for samples. 


Corn Products Sales Co. 


17 Battery Place, New York 


Experience Always Counts 


When you buy any item in the Gerber line you are 
assured of quality merchandise, because it is backed 
by half a century of building dependable metal pro- 
ducts. When you buy you want equipment that is 
precise, efficient, long-lived and constant in opera- 
tion. Fifty years of “knowing how” means these 
qualities are inherent in Gerber equipment. Five de- 
. + put it to work in 


cades of experience counts . 
your business. 


. The Gerber 
No. 2 Distributor 
Spout 


Write today 
for a 


free catalog 
H1- 1939 


520 S. 3rd St. 
Minneapolis 


their own ground grains is also 
handled. Poultry and hog feeds run 
about 50-50 in sales, while a small- 
er amount of dairy and cattle feeds 
are sold. 

Feeds are not the only lines car- 
ried. A cream siation is operated 
for a well known Chicago concern. 
The amount of cream handled var- 
ies considerably from season to 
season but a fair average is 15 ten- 
gallon cans a week. 

Baby chicks are sold in season. 
Some poultry supplies are carried. 
Buttermilk for baby chicks, a line 
of poultry remedies, salt, hybrid 
corn, field seeds and garden seeds 
complete the selling lines. 

In addition to the items sold, poul- 
try, eggs, wool and hides are pur- 
chased. 

By combining all these activities 
in one store, the latter makes a 
very convenient stopping place for 
farmers and farmerettes when they 
come to town, as many of their 
wants can be supplied without hav- 
ing to go around to several places. 
By handling all the lines, Mr. Whis- 
ler is kept busy with his truck pick- 
ing up feeds in Galesburg, hauling 
poultry and eggs to Chicago, and 
doing various other hauling jobs. 

This makes it necessary to have 
somebody else in the store all the 
time. Mrs. Whisler is there most of 
the time. While the business does 
not take all the time of the two 
ladies, it is necessary to have two 
as the cream testing takes some 
time and cannot be delayed. Also, 
each of the ladies has to go home 
for meals. Both ladies are expert 
at cream testing. Both know their 
feeds and other products handled. 
Both are acquainted with the farm 
people who make up their customer 
list. Both contribute to giving the 
store a friendly, happy atmosphere. 

The sales room is in the front of 
the building, a space 20x30 feet 
being used. The cream-testing ap- 
paratus is in the same room. So 
are the scales for weighing poultry. 
By having all this concentrated in 
one room, it is very convenient for 
both customers and the lady man- 
agers. 

The company which manufac- 
tures its own line of commercial 
feeds sends their own representa- 
tive into the territory once each 
two weeks. He calls on a selected 
list of prospects which has accumu- 
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J.J. GERBER SHEET METAL WORKS 


BOSS GEORGE Whisler owns 
the business but Mrs. Whisler, 
left, and Mrs. Everett Hall, 
right, really make the wheels 
go ‘round, 


lated since his last visit. This is 
mostly contract business. 

Window and floor displays are 
used constantly. In the displays, 
the window displays especially, the 
ladies seem able to use a feminine 
touch that makes them attractive. 

“Every one of our lines,’’ says 
Mrs. Whisler, “contributes to the 
success of the others. Selling baby 
chicks gives us an excellent oppor- 
tunity to sell feeds on which to 
raise them. Then we have an op- 
portunity to buy their eggs and sur- 
plus poultry. Buying cream brings 
in owners of cows two or three 
times a week. We use the cream 
test as the basis of our sales talk 
on dairy and cattle feeds. Hybrid 
corn and other field seeds also af- 
ford a chance to broach the subject 
of feeds because the products of 
these seeds are used in feeding 
stock. We understand the feeding 
problems of all kinds of stock and, 
in suggesting a complete feeding 
program, we naturally boost our 
commercial feeds. 

“By handling the various lines, 
we get farmers into the store pra- 
tically every time they come to 
town. The oftener they come, the 
more opportunity we have to sell 
feeds. By getting them to come in 
often, they get the habit. While at 
first they may come in for something 
else, we eventually get them as 
feed customers. In this way, we 
have developed in our two years 
a sizable number of permanent cus- 
tomers and this is increasing from 
week to week.” 
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@ ROY SCHUETTS has opened the Farm- 
ers Feed & Supply store in the Collinson 


building, Galva, Ill. 
——¢ 
@ RICHLAND MILLING CO., Belleville, Ill., 
which has operated for more than 40 years 
has filed a voluntary petition in bankruptcy. 
@ CLARENCE BOORD is planning to open 
a feed store at Leon, Ia., about April 15. 
He recently purchased a building and is 
remodelling it. 
¢——_. 


@ WESTERN SUPPLY CO. feed store, 
Cashton, Wis., was badly damaged by fire 
April 3. John Kress is owner. 

— 606 — 


@ FRED SHAW and Troy Harris have tak- 
en over the August Martin feed mill, Rock 


Elm, Wis. A grand opening was held 
March 16. 


Trade Mourns Death 
Of Charles Quinn 


Charles Quinn, for many years secret- 
tary-treasurer of the Grain & Feed Dealers 
National association, died at the home of 
his daughter in Toledo, Ohio March 25, 
following an illness of several months. He 
was 69 years old. 

Mr. Quinn came to the Grain & Feed 
Dealers National association in 1911 and 
resigned in 1936. He was born in Guelph, 
Ontario and was for many years engaged 
in newspaper work on the Toledo Blade as 
dramatic critic and special writer. 

Surviving him are his daughter, Mrs. 
Walter Hermann and a son, Maurice J. 
Quinn. 


@ STODDARD COUNTY Milling Co., Ad- 
vance, Mo., was destroyed by fire April 1. 


from us. 


ry Our Specialized Service 
for Feed Manufacturers 


As millers of grain specialities for feed manu- 
facturers we offer you individual, personal- 
ized service which guarantees satisfaction. 
Next time you are in the market for any of table Rolled Oats 
the products listed here let us furnish your Feeding Rolled Oats 
requirements. Our fast service and quality Feeding Oat Meal 
products make it worth your while to buy Oats 


FAST SERVICE 


FRUEN MILLING CO. 


MINNEAPOLIS, MINN. 


Steel Cut Oat Groats 
Pulverized and Bolted 


Whole Oat Groats 

Steel Cut Wheat 

Ground Oat Groats 

Oat Mill Feed 

Oat Mill Feed with 
Molasses 


Steam Crimped Oats 
Steam Rolled Barley 


KILLS 
Germs and 
Bacteria 


Every hatcheryman, poultry- 
man and dairyman in your 
community is either a user or a good 
prospect for HTH-15. Around poultry, 
HTH-15 is used as a spray or rinse to 
disinfect buildings and equipment— 
as a floating dry dust to guard against 


For POULTRY 
and 
DAIRY 
SANITATION 


FLOATING 
POWDER 


respiratory diseases. Dairy- 
men use HTH-15 to sterilize 
all dairy utensils—to keep bacteria 
counts down and avoid milk rejects. 
HTH-15 is a free-flowing powder that 
will not freeze or become lumpy. It is 
harmless to dairy metals. 


EASY TO STOCK—EASY TO SELL 


There is a steady demand for HTH-15. 
Constant advertising in poultry and dairy 
magazines has built a great, waiting mar- 
ket. There are just two sizes tostock—the 


1-lb. can retailing at 50c and a 3-lb. can 
at $1.00, with a handy measuring spoon 
packed with can. Drop us a card today 
and let us send you more information. 

1004 


THE MATHIESON ALKALI WORKS (Inc) “Refer” 
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Steam cooked under 
special process makes 
this meal tastier and 
more digestible. It 
will save up to % on 
feeding costs, 


NUTRITIVE 


MINERALS 


CREAM CALF MEAL RYDE’S CREAM CALF FLAKES 


Unexeelled for dry 
feeding. Is made from 
same quality ingredi- 
ents and under same 


process as the meal. 


The Red 
Spotted 
Rag 


Best for poultry and 


POTASSIUM 


Oxide. Protected by U. 


lodine in your feeds. 


Contains calcium from cooked and ground eg¢ 
shells plus other essential mineral elements. 


RYDE & COMPANY, 


livestock nutrition Box 


5425 W. Roosevelt Rd., Chicago, Ill. 
BERER RE RE 


IODIDE MIX 


@ An intimately blended and milled combination of 90% 
Potassium lodide U.S.P. with Calcium Carbonate and Calcium 
S. Patent. 


A stable, very finely divided Powder, bulky and free running, 
thus assuring uniform distribution and a uniform ration of 


Write for Sample and Circular 


Manufacturing Chemists 


CHAS. PFIZER & CO., INC. 


SL MAIDEN 
144 GRAND AVE., 


NEW YORK, N.Y. 


CHICAGO, ILL. 


ytritl 


farm meee ined 
per dollar. 


MORE DIGESTIBLE NUTRIENTS 
PER DOLLAR 


Write for free booklet that es 
- you valuable information on 
_ Hominy Feed —85.2%, digestible 
nutrients, unequalled among 


AMERICAN CORN MILLERS’ FEDERATION 


Chicago, Illinois 


*e 50 © 


«Hominy 


Nutrition School. 


hen in plentiful supply: 


find that ¢ 


feed on the mar- 

1 digesti- 
except 
e, 


ket. bo 
ble nutrients 
and , 


and per to™ 
of course» 


follows comm very closely-” 
° 


The Red 
Spotted 


New Diesel-Electric 
Power Plant 


A new “Powr-Pak” Diesel-electric power 
plant, especially designed for feed mills 
and elevators, has been put on the market 
by Lister-Blackstone, Inc., 1706 S. 68th 
street, Milwaukee, Wis. These Diesels are 
available in size from 3600 to 24,000 watts 
and built to a simple, yet space-saving 
design. 


The units consist of a radiator-cooled en- 
gine, generator and control panel, all as- 
sembled in compact form and ready to set 
in place and put to work. 

The manufacturers announce that the 
power for the unit is furnished by a Lister 
four cycle Diesel engine. It is claimed that 
a patented dual-compression system used 
enables starting by hand under all temper- 
ature conditions without any extra devices. 

H. E, Hill, in charge of operations on the 
new unit, reports that the firm has installed 
1500 units in feed plants and elevators in 
Canada and these installations are grind- 
ing feed for a power cost as little as one 
cent per hundred. Complete information 
will be furnished on request. 


@ ALBERT PACINI, son of Dr. August J. 
Pacini, head of the specialties division of 
the Archer-Daniels-Midland Co., Minnea- 
polis, is the proud father of a baby boy 
born March 29. Grandpa, daddy and 
mother are all doing nicely. 


@ LAWRENCEBURG Roller Mills Co., Law- 

renceburg, Ind., has announced the ap- 

pointment of W. H. Bowman as vice presi- 

dent and sales manager. He was formerly 

connected with the Ismert-Hincke Milling 

Co., Kansas City, Mo., as sales manager. 

@ TONY CHLOPEK has opened a new 
feed store and cream station at Decatur, Ia. 
& 

@ SCIOTO FARM COOPERATIVE Associa- 
tion flour and feed mill and warehouse, Lu- 
casville, Ohio, was badly damaged by fire 
March 22. Loss was estimated at $100,000. 
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IN YOUR FEED STORE 


The Friendly Letter 


Here’s an idea employed by a business man which could be 
profitably copied by retail feed dealers. This man came into 
town a complete stranger. His wife was sick, he had no job 
and very little money and only a few years’ experience in the 
over-crowded selling field. He did, however, achieve success by 
carrying a one-sentence letter campaign among his customers 
and prospects. 

Each month he sat down and in his own hand wrote them 
a brief letter. It didn’t say much; it couldn't in one line; but 
it did show his customers how important they really were to 
him. That made them feel so good they gave him business. 

In January he sent: “May your every endeavor be a successful 
one during 1939 and the years to follow.” In February: “Your 
confidence in us is greatly appreciated.” March: “We are grate- 
ful to you for your business.” 

April: “May this Easter Season bring you an abundance of 
good wishes.” May: “It is a pleasure for us to serve you.” June: 
“Many, many thanks for the business you are placing with us.” 
July: “It was our good fortune to have gained your friendship.” 

August: “Our ambition is to do our best to give you good serv- 
ice." September: ‘We are grateful to you for our pleasant busi- 
ness relations.’’ October: “With our best wishes and kind per- 
sonal regards.” November: “May you have many good things 
to be thankful for.’ December: “We wish you many joys this 
Christmas season.” 


Seed Com Display 


An Iowa dealer stressed the importance of planting his brand 
of seed corn by drawing the words “Insure Your Corn Crop by 
Planting Blank Seeds” on a large piece of cardboard. He dipped 
kernels of corn in red ink and pasted them on the two words to 
spell out “Corn Crop’. On each side of the cardboard sign in 
his window he placed a full bag of seed. The display caught 
the eye of the farmer and helped to boost the dealer's sales. 
Previous to the seeding season he also instructed his clerks to 
ask customers how many acres they were planning to seed 
down, and then entered this on cards for the purpose of follow 
up when the seeding season began. 


Model Poultry House 


Partitioning off one section in the rear of his store, a Wiscon- 
sin dealer boosted the sales of poultry equipment by outfitting a 
room with all of the necessary supplies needed in a modern 
poultry house. He took prospective customers into the display 
and pointed out each item which had a price tag attached. 
Rather than selling only one item at a time, the dealer was often 
able to convince the poultrymen to buy other supplies. By see- 
ing them in actual placement, the customer could visualize them 
in his own poultry house and consequently a greater selling 
appeal was created. Advantage of the opportunity was also 
taken to fill the hoppers with feed and to have a few bags of 
each type of feed conveniently set at different points. 


April Sales Hinks 
If you employ a poultry service man keep him out in the 
territory helping customers to arrange proper housing conditions 
and a good feeding program for the new flock of baby chicks 
. put in a display of poultry remedies .. . keep up your 
advertising campaign on chick starter and throw in an occa- 
sional splurge on growing mashes ... . clean up and paint up 
and make your store reflect the spirit of spring. 
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Breaking 
All Sales 


Records: 


MINRAL 
MEAT 
MEAL 


Registers Biggest 
12 Months’ Sales 
Gain in History! 


Again this spring, Minral Meat Meal dealers are hit- 
ting the bullseye—as sales of this big-volume mineral 
and protein hog supplement soar to new all-time highs. 


Are YOU Making These Profits? 


Farmers now buy Minral Meat Meal as a STAPLE item 
in their hog-feeding operations. It is no longer a specialty 
or a competitive product. Are you getting YOUR share 
of this steady, growing business in your locality? 


Today’s opportunities are still greater, because Minral Meat 
Meal helps feeders to meet that narrowing corn-hog ratio. 
It gives hogs minerals, proteins, and conditioners—all ‘n 
one bag—all at one low cost. And minerals and proteins 
help save corn, help to build firm, solid pork. 


Write for the facts on what typical Sargent dealers are 
doing on this fast-moving feed. Tear out this ad and write 


for our special dealer proposition and the profit opportuni- 
ties for YOU. 


SARGENT COMPANY 


DES MOINES, IOWA 
Fifty Years of Reliable Quality 
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MYLES 
SALT 


A Grade for Every Need 


specify 
Myles Farmers’ Salt 


and 


Myles 
“Stocklik” Blocks 


Myles Salt Company, Ltd. 


New Orleans, Louisiana 


CHICAGO OFFICE ADDRESS 
Room 1704 360 N. Michigan Ave. 


SWIFT & COMPANY 
SOY BEAN MILLS 


Champaign, Ill. @ Cairo, Ill. 
Des Moines, Ia. 


Manufacturers of 


SWIFT'S 
SOY BEAN OIL 
MEAL 


Pure old 
process 41% 
protein 
guaranteed 


Phone 
Write 
Wire 

For Prices 


— draw the line 


(Continued from Page Twelve) 


it would mean much to them and 
to the communities they serve.” 
“In the matter of advertising, 
we'll take the pleased customer as 
the best bet every time. Our idea 
is to do the utmost to please a farm- 
er—get him to boosting, and he will 
increase business in his vicinity 
every time. We do some news. 
paper advertising, and suggest that 
farmers listen in on our manufac- 
turers’ radio programs. But the 
really effective advertising here is 
the personal contact, the personal 
message, and the reaction of the 
farmer or feeder who feels he’s had 


better than a square deal.” 


BAG 


ESTABLISHED 1889 


@ STUART NORDVALL, Arcady Farms 
Milling Co., Chicago, is the proud daddy 
of a 7-lb. son, born March 23. The cigar 
smoke is thick in the Arcady offices these 
days. 


| 


@ W. I. SARGENT, vice president, Sargent 
& Co., Des Moines, Ia., left recently for an 
extended vacation trip through the South 
and East. 
——--o 

@ S. B. FLOYD & SON feed business, 2543 
Penn avenue, was destroyed by fire March 
24. Exactly 64 years ago to the day fire 
also demolished the firm's plant. 


CORN - OATS - FEED BARLEY 
Poultry and Milling Wheat 


ANY GRADE... ANY QUANTITY... ANY TIME... 


FREDMAN BAG 
MILWAUKEE, WIS. 


Write or Wire for Quotations 


BUNGE ELEVATOR CORPORATION 


MINNEAPOLIS 


MINNESOTA 


_ FOR FEED MIXING 
ANK CARS - BARRELS DRUMS 
QUALITY AND SERVICE UNEXCELLED. 


FROM NEW ORLEANS AND ATLANTIC SEABOARD 


> 
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DICK MORRIS has joined his 
father, Gene, in business at 
Minneapolis and will work with 
him in the sale of Gorton's cod 
liver oils. Mr. Morris is now ac- 
companying his son on a tour 
throughout the northwest terri- 
tory. 


@ REUBEN ERICKSON, manager, Hilltop 
feed store, North Branch, Minn., has in- 
stalled a new feed mixer. 

@ FARMERS COOPERATIVE Commission 
Co. has been opened for business in the 
old Fleischman elevator, Fulda, Minn., 
which has been completely remodeled. 

@ C. S. WOOLMAN, Hales & Hunter, 
Chicago, is back at work feeling better 
than ever after having his appendix re- 
moved. 


@ RICHARD S. SHELDON, manager of the 


branch office of the Mennel Milling Co., 


Bowling Green, Ohio, died recently. He 
was 61 years old. 

@ F. M. ROSENKRANS, manager of the 
Chapin Feed Co. office, Minneapolis, is 
continuing the business after April 1 under 
his own name. 

© 
@ HERBERT B. TAYLOR has been appoint- 
ed advertising manager for Northwestern 
Yeast Co., Chicago. He has been associat- 
ed with the firm for the past 30 years. 


@ WALTER HENRICKSEN has been named. 


manager of the Stockton Farmers’ elevator, 
Stockton, Ia., to replace the late Walter 
Ruchotsze. 

@ ANNE DECKER, Weighing and Inspec- 
tion division, Milwaukee Grain & Stock 
Exchange, stole a surprise on her friends 
by marrying Ray Rischman at Dubuque, 
Ia., March 23. More than 30 girls from the 
exchange held a post-shower for her at 
the Stratford Arms hotel, April 2. 
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@ Profits are like rain. To keep my 
business growing they've got to come 
again and again. 

ve handled Armour’s 
tary Feeds for more than 12 years, and 
there’s one thing I know for sure. It’s 
the repeating profits that keep my bank- | 
book looking so happy. 

I chose Armour’s in the first place 
because there was a name I could hang 
my hat on. No monkey-business ex- 
plaining who made it. And I’m still 
handling it because it does the job I 
say it will do when I sell it. 

I tell Armour’s Supplementary 
Feeds will bring their stock to market 
weight quicker, and cheaper,with flesh 
that gets top prices. I get repeating 
profits when they come back for more. 


Armour’s 50% Meat and Armour’s 60% Digester 
Bone Scraps Tankage 


Armour’s Special 
Steamed Bone Meal 


Finely granulated and Highly digestible, mealy Thoroughly sterilized ... 


blends easily in chick star- and palatable. 


-.contains guaranteed to contain not 


ter and growing mashes. more than 60% protein. less than 65% bone phos- 


Contains 50% protein. 


phate of lime. 


ARMOUR’S SUPPLEMENTARY FEEDS 


BETTER DOLLAR VALUE in 


@ Prove to yourself that you get bet- 
ter value in Kelly-Duplex. Install the 
machine you need, inspect it, operate 


it, test it. A trial will - 
prove that it is all we 
claim. Kelly-Duplex 
complete line of mill 
and elevator equipment 
is guaranteed. Write 
today for full informa- 
tion about our trial 
plan. CATALOG FREE. 


I DUPLEX MILL & MFG. CO. 
| Springfield, Ohio 


| Please send me booklet giving full de- 
| tails on the new 1940 Kelly-Duplex line. 


| NAME 
ADDRESS 


AN D 


D MANUFACTURING CO. SPRINGFIELD, OHIO 


41% 


SOYBEAN OIL MEAL 


“EXPELLER” PROCESSED 
NUT-LIKE FLAVOR 
HIGHLY PALATABLE 
HIGHLY DIGESTIBLE | 


MANUFACTURED BY 
THE TOLEDO SOYBEAN PRODUCTS CoO. 


Plant and Office: 215 Pontiac St., Toledo, Ohio 
Phone Pontica 3434—3435 
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CHICKS That Satisty 


Our U.S. R.O.P. Pedigreed 
breeding stock enables us 
to supply you with chicks 
that will satisfy your cus- 
tomer. We hatch seventy 
thousand per day. Let us 
fill your orders. We hatch 
every week in the year. 
Write for catalog. 


S$. W. Hayes Hatcheries 


Dept. 14 Centralia, Illinois 


CEREAL 


GRADING CO. 
MINNEAPOLIS 
Specialize in 
GOOD 
CORN and OATS 


For 


WISCONSIN TRADE 


Prices Right — Service Prompt 
TRY US 


Deutsch & Sickert Co. 


741 N. Milwaukee Street 


Milwaukee, Wisconsin 


Norge Pure Cod Liver Oil 
Staley’s Corn Gluten Feed 
Staley’s Soybean Oil Meal 
Big Chief Meat Scraps 


Grain Feed Hay 


SAVE? 


time and money by sending your trucks 
to our wholesale feed warehouses. 


CORN DISTILLERS GRAIN 
LINSEED OIL MEAL 
SOY BEAN MEAL 
BUTTERMILK POWDER 
BREWERS GRAINS 
MALT SPROUTS 
and 103 other Feeds 


FEED SUPPLIES, INC. 


West Allis—1637 South 83rd St. 
No. Milwaukee—3328 W. Cameron Ave. 


@ P. H. HOY has resigned as sales man- 
ager of the Commander Milling Co., Min- 
neapolis, and is now vice president and 


sales manager of the Amber Milling Co. 


@ JOHN Q. SMYTHE, for many years a 

representative of S. Howes Co., Inc., Silver 

Creek, N. Y., in Indianapolis, Ind., died 

recently after an illness of one week. 


@ DAHLKE, GIESE & WALKER, Wautoma, 
Wis., are now doing business in their new 
office building located on the town’s main 
street. 
RIBOFLAVIN BOOKLET 

The yeast feed department of Anheuser- 
Busch, Inc., St. Louis, has issued a com- 
prehensive booklet on riboflavin. It de- 
scribes the functions of vitamin G and 
gives details on its effects in feeding poul- 
try, dogs, dairy cows, pigs and rats. Cop- 
ies may be obtained by writing direct to 
the company. 


CAPITAL 
FLOUR MILLS, IN. 


QUALITY FLOURS 


MINNESOTA GIRL 
GOOD BREAD FLOUR 


ALSO 
A Complete Line of Mill Feeds 


Office: 


CORN EXCHANGE BLDG. 
Minneapolis, Minnesota 


«FOR FEED CALL” 


“Stormy” 


IOWA FEED COMPANY 
Phone 45177 Des Moines, Iowa 


Midland Hay & Feed Co. 
Beet Pulp and Millfeed 


220-222 Corn Exchange Building 
Minneapolis, Minnesota 


OHIO 


Wooster Feed Mfg. Co., Wooster, sus- 
tained considerable damage when fire 
broke out in the plant, March 16. 

S. J. Rudy & Sons, Covington, have 
passed their 40th year in the grain, seed 
and feed business. The firm also operates 
branches at Pleasant Hill and Ludlow 
Falls. 

John W. Eshelman & Son have purchased 
the Bone Milling Co. plant at Williams- 
port. 

Sheridan Leatherman, retired manager 
of the Hoytville Grain Co., Hoytvillie, Ohio, 
died recently after a three weeks’ illness. 
He was 74 years old. 

Robert Floyd and William Rice have pur- 
chased the interests of a third partner, 
Willard Floyd, in the Floyd Milling & 
Grain Co., Lewisburg. 

Lee H. Gillespie, Arlington, has com- 
pleted the remodelling of his feed plant 
and held a grand opening March 16. Three 
hundred pounds of free grinding was of- 
fered on that day and customers were 
served pancakes and coffee. 

Harold Anderson, owner of the Anderson 
elevator, Maumee, returned recently from 
Venice, Fla., after visiting his father who 
is ill in a hospital there. 


MICHIGAN 


Kolvoord Milling Co. flour and feed mills, 
Hamilton, have been purchased by the 
Hamilton Farm Bureau. 

Earl J. Young, feed dealer at Albion, was 
host to approximately 175 farmers at a 
meeting held recently. Movies were shown. 

Cal Virgil has opened the Sturgis feed 
and seed store, Sturgis. 

Stanford Bricker has purchased the feed 
business formerly operated by Marvin 
Smith at Yale. 

George Wilson, operator of a feed mill 
and general store at Bauer, has sold his 
business to Mr. and Mrs. Ralph Thomas. 

William K. Phinney, 79, who with his 
brother, Fred, operated the Phinney feed 
store at Traverse City, Mich., for 30 years 
died recently. 

C. A. Lied, general manager of the Birch 
Creek general store, Menominee, Mich., has 
taken on a complete line of feeds. 

Johnston Elevator Co., Clare, has install- 
ed a new seed treater. 

Halls Grain & Feed Mill, Fowlerville, has 
installed a new grain cleaner. 

Farmers Produce Co.. Bridgeport, has 
been dissolved. 


EASTER 


Receivers, Shippers, Elevator Operators 


CONSIGNMENTS SOLICITED 


GRAIN ELEVATOR 
CORPORATION 


Buffalo, N. Y. 


WHEN IN THE MARKET FOR — Poultry Wheat, Feed 
Oats, Wheaty Barley, Feed Barley, Corn, Feeding Screenings, 


Ground Screenings — write or wire for quotations. 


FHIAWATHA GRAIN 


MINNEAPOLIS, MINN. 
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@ LEO HODOS, manager, New Brunswick 
Flour & Feed Co., recently sold an order 
of poultry feed to a reserve officer in the 
British army at Bermuda. The feed was 
shipped to New York and then via boat to 
its destination. Mr. Hodos says there is 
just one question in the transaction that is 
puzzling him. When English hens eat 
American feed, he wonders, and lay their 
eggs in Bermuda, what will be the breed 
of their baby chicks? 


@ LISBURN GRIST MILL, Carlisle, Pa., 
owned and operated by Earl Hoffman, was 
destroyed by fire March 28. Loss was esti- 
mated at $65,000. Mrs. Hoffman who view- 
ed the blaze from her home was stricken 
with a heart attack caused by the shock 
and was placed under the care of a phy- 
sician. 

@ BEN LEVY GRAIN CO., New Haven, 
Ind., held its annual party for customers, 
March 14, and despite adverse weather 
conditions and icy roads more than 500 
persons attended. 


@MRS. C. E. PATTON, wife of Mr. Patton, 
manager, Wm. Nading Grain Co., Greens- 
burg, Ind., died recently. 
SOYBEAN MEAL FUTURES 

Memphis Merchants Exchange, Memphis, 
Tenn., is inaugurating futures trading in 
soybean oil meal. Contract and trading 
tules were to have been submitted at a 
general meeting of the clearing associa- 
tion of the exchange, April 12. 


Wooster Brand 
Soybean Oil Meal 


41% Protein 
4% Fat 


Expeller Improved 
Processed Quality 
Try It 


You Will 


SOYA PROCESSING CO. 


505 PALMER ST. TEL. 59 
WOOSTER, OHIO 


BUTTERMILK BILL 


LEADING 
DEALERS 
} DEMAND 


“SUPREME” Brand 
CONDENSED BUTTERMILK 


Because: 


1. The QUALITY is perfect. 
2. The PRICE is right. 
3. Our SERVICE can't 

be beat. 


WIRE OR WRITE FOR QUOTATIONS 


CONDENSED YELLOW 


“THE GENUINE He IN THE 
BUTTERMILK BARREL” 


Horbort. K. Clopine 


|! Bulle tin Building 


Philadelphia, Pa. 


FOND DU LAC 


NATIONAL CALF PELLETS 


Now you can sell a calf food in pellet form which 
will help your customers raise better calves and higher 
producing cows. National Calf Pellets are manufactured 
by the same firm which has produced NoMilk Calf Food 
for 54 years. National Calf Pellets contain all the ingredi- 
ents necessary to raise strong, full-bodied calves which 
will be physically fit to give maximum milk production. 


Write today for full information and prices. 


e NATIONAL FOOD COMPANY e 


D. R. MIHILLS, Prop. 


WISCONSIN 


account this year! 


Waterloo, Iowa 


Direct Carlot Shipments: 


Warehouses: ATLAS STORAGE CO. 
6th & Virginia, Milwaukee, Wis. 


WATERLOO MILLS COMPANY 


FERTILIZER NEWS FLASH / 


© V-C inaugurates New Service for 
Canners and Fertilizer Dealers—you 
will certainly be interested in the V-C 


VIRGINIA-CAROLINA CHEMICAL CORP. 


EAST ST. LOUIS, ILL. 


DENVER 
ALFALFA 


MEAL 


Green 
Fresh 
Nutritious 


ALL GRADES and GRINDS 


The Denver Alfalfa 


Milling & Products Co. 
LAMAR, COLO. 


Merchants Exchange 
ST. LOUIS 
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Service » department for our readers. Low 
Rates: 35c per line; minimum, four lines 


including heading. 


ELEVATOR EQUIPMENT FOR SALE 


Consisting of 16 ft. scales, one bin scale and 
one floor scale. Corn sheller, Farrell cleaning 
mill. Several complete elevators, shafts, pulleys. 
Will sacrifice as building is being wrecked. 
GEO. WENDLING, NORTH BRANCH, MICHIGAN 


EXCELLENT SIDE LINE 
SALESMEN — Sell attractive counter display 
card, ‘DI-FAST” rat killer. Write for details. 
Standard Products Co., Napoleon, Ohio. 


PREVENT — DON’T CURE! 

A healthy digestive tract in poultry and live- 
stock is the best protection against diseases. 
Mashes with UNIVERSAL YEAST raise healthy 
chicks. Yeast gives this protection through its 
enzymes and vitamins. Free formula service. 
RICE LABORATORIES, INC., Dassel, Minn. 


FEED MIXER FOR SALE 
One ton capacity—floor level feed—has motor 
—latest style machine—used short time. Write 
CD-116, % The Feed Bag, Milwaukee, Wis. 


CORN CRACKER AND GRADER FOR SALE 
Cutter — grader — polisher —aspirator, one ton 
per hr. A-1 condition, guarantee. Write CM-116, 
% The Feed Bag, Milwaukee, Wis. 


HAMMER MILL FOR SALE 
Has 30 H.P. motor — used only short time. 
Like new. Bargain for cash. Write MM-116, % 
The Feed Bag, Milwaukee, Wis. 


SLIGHTLY USED 
Cracked corn outfits and other feed milling 
machines that have been thoroughly overhauled 
and are in excellent condition. Prices low. 
These will go quickly so get your inquiry in 
promptly. Robinson Manufacturing Company, 
Muncy, Pa 


FOR SALE 
One 125 bu. Fairbank veg oe Scale $75.00; 
One 3500 lb. Fairbank Floor Scale $60.00; One 
5 ton Fairbank Truck and Wagon Scale $75.00; 
Boulay Bros. Fond du Lac, Wis. 


WANTED FEED SALESMAN 
With acquaintaince of dealers and feeders in 
Ohio to sell full line of feeds, backed by lead- 
ing manufacturer. Splendid advertising cooper- 
ation and good opportunity for worker. MF-134, 
% The Feed Bag, Milwaukee, Wis. 


FEED ELEVATOR & COAL YARD 
For sale, reasonable. In Lawton, Mich., 1200 
population. Only feed store in town. Reason 
4 ee health. Write Box 437, Lawton, 
ich. 


@ JAMES H. GRAY MILLING CoO., INC., 
Springfield, N. Y., is providing group life 
insurance for its employees in amounts 
ranging from $1,000 to $2,500. The entire 
premium payment is being assumed by 
the firm. 
@ ZELLER & SON, Genoa, IIl., have moved 
their offices into the Tyler building and 
are sharing space with the Kishwaukee 
Seed Co. 
JOINS ALLIED MILLS 

Walter Rudy, National Agricultural Re- 
search Center, Beltsville, Md. has been 
appointed assistant director of the biologi- 
cal research division for Allied Mills, Inc., 
Peoria. Ill. Mr. Rudy is a graduate of 
Pennsylvania State college and is a mem- 
ber of the World's Poultry Science associa- 
tion. While at Beltsville, Md., he was in 
charge of research and nutrient require- 
ments of adult stock. 


56 


@ HERMAN FRANKE, father of Harry 
Franke, Franke Grain Co., Milwaukee, is 
carefully scrutinizing the weather reports 
and expects to leave any day now for his 
cottage on North Two lake. near Toma- 
hawk, Wis., where he spends most of his 
summer days. 


ARMOUR’S MEAT SCRAPS 
NOPCO COD LIVER OILS 
MANAMAR—OMALASS 
KELP—STALEY SOYBEAN MEAL 


Maney Brothers Mill & Elevator Co. 


Minneapolis, Minn. 


Now! -Buy SUPERIOR’S -Pure 


Meat and Bone Scraps 
[ Digester Tankage | 
Bone Meal—Blood Meal 


Superior Packing Co. 
St. Paul, Minn. 


PURE OLD PROCESS 


LINSEED OIL MEAL 


A Suggestion—Write us today if interested. 
Either Prompt or deferred Linseed Meal. 
Save Money. “Stand by Stan.” 
A. L. STANCHFIELD @ CO. 
Wholesale Grain and Feed Merchants 
502 Corn Exchange Bldg. Minneapolis 


Now! for 

00 in sex fertility 

Wheat Germ and growth. This blend 
and Carrot Oil of rich vitamin oils 
from fresh wheat germ and carrots is pro- 
duced in our own laboratories. Quality and 
potency guaranteed. Write for descriptive 
literature and low prices. Distributors wanted 


Nutritional Research Laboratories, Inc. 
Department 10 & South Whitley, Ind. 


Feeding Oat Meal 
Meat Scraps — Beet Pulp 
Malt Sprouts 
Clo-Trate — Cod Liver Oil 
North East Feed Mill Company 


MINNEAPOLIS MINNESOTA 


FEEDSTUFFS 


Both Cash and Futures 


DREYER COMMISSION CO. 


(At it since be 
Merchants Exchange 


t. Louis, Mo. 
Board of Trade Bldg. 


aes City, Mo. 


E. K. STEUL CO. 
MADISON, WISCONSIN 
Manufacturers Representative 

For quality, satisfaction and 
service handle these popular 
Clinton feeds: 
Clinton Corn Gluten Feed 23% P. 
Clinton Sweet’d Gluten Feed 18% P 
Clinton Corn Gluten Meal 41% P 
Clinton Toasted Soybean Meal 44% P 
Linseed Meal 
Oat Products & By-product Feeds 
Blackstrap Molasses In Tank Cars 


Get our prices when in the market. 


(ress 
ETTER RINTING 


435 N. SECOND STREET 
MILWAUKEE, WISCONSIN 


We Specialize in 
High Grade Color Printing 


Catalogs and Trade Publications / 


ROLLED OATS 


Other DEMON Products 


@ STEEL CUT OATS 

@® WHOLE OAT GROATS 
@ FEEDING OAT MEAL 
® REGROUND OAT FEED 
® OAT GROAT FLOUR 
@ PULVERIZED OATS 


Des Moines Oat Products 
Company 
DES MOINES, IOWA 


MIX CONCENTRATE 
with HOME GRAINS... 
Sell your own brand 
feed. Make up to $1.00 . 
bag. Also profits 
rom custom mixing. 
BROWER’S FEED MIXERS 

700, 1,000, 2,000 3,000 Ib. sizes. Write 
today for large folders and low prices. 


Brower Mfg. Co., Box 2778, Quincy, III. 


OCcCcCIDENT 
MIXED FEED 


la, 


FOR 


SOYBEAN MEAL 


LINSEED MEAL 
FEED INGREDIENTS 


TRY US FIRST 


Waterloo MillsCompany 


WATERLOO, IOWA 
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American Corn Millers’ Federation................ 50 
American Dry Milk Institute 8 
Arcady Farms Milling Co 6 
Armour & Co 53 
Arvey Corp. 42 
Blatchford Calf Meal Co 34 
The Borden Company 10 
Broadway Press 56 
Brower Mfg. Co 56 
Bunge Elevator Corp 52 
Calcium Carbonate Co 38 
Capital Flour Mills Inc 54 
Cargill, Inc. 42 
Cedar Hill Formulae Co 42 
Cereal Grading Co 54 
Classified Advertisements 56 
Herbert K. Clofine 55 
G. E. Conkey Co 57 
Corn Products Sales Co 48 
Darling & Co 38 
Denver Alfalfa Milling & Products Co. ........ 55 
Des Moines Oat Products Co... 56 
Deutsch & Sickert Co 54 
Doughboy Mills, Inc 2 
Dreyer Commission Co. 56 
Duplex Mill & Mfg. Co 53 
Eastern Grain Elev. Corp 54 
Feed Supplies, Inc 54 
Franke Grain Company 5 
Fredman Bag Co 52 
Fruen Milling Co 49 
General Biochemicals, Inc 38 
General Mills, Inc 32 
J. J. Gerber Sheet Metal Works.......0....ccccee 48 
S. W. Hayes Hatcheries. 54 
Hiawatha Grain Co 54 
Hubbard Milling Co 25 
T. E. Ibberson Co 40 
Iowa Feed Corp 54 
King Midas Flour Mills. 60 
La Budde Feed & Grain Co 42 
Lapp Laboratories, Inc 44 
Larrowe Milling Co 16 
Limestone Products Corp. of America............ 29 
Mallinckrodt Chemical Co 44 
Maney Bros. Mill & Elevator Co... 56 
Marblehead Lime Co 41 
Mathieson Alkali Works. 49 
Midland Hay & Feed Co 54 
Morton Salt Co 44 
Murphy Products Co 59 
Myles Salt Co 52 
Napthole Inc 21 
National Food Company 55 
National Molasses Co 52 
National Oil Products Co 15 
M. J. Neahr & Co 39 
New England By-Products CorpP............cccccssee 35 
Nitragin Co. 5 
Northeast Feed Mill 56 
Northern Milling Co 58 
Northrup King & Co 45 
Nutritional Research Laboratories, Inc......... 56 
L. L. Olds Seed Co 47 
Oyster Shell Products Corp... 47 
Philip R. Park, Inc 26 
Pecos Valley Alfalfa Mill Co........ccceeeeees 57 
Chas. Pfizer & Co 50 
Pillsbury Flour Mills Co 19 
Prater Pulverizer Co 37 
Purina Mills 30 
Quaker Oats Co 33 
Rapids Machinery Co 43 
The Riebs Co 58 
Russell-Miller Milling Co 56 
Ryde & Co 50 
Dr. Salsbury’s Laboratories. 22 
Sargent & Co 51 
Schroeder Hotel 58 
Sidney Grain Machinery Co.........ccseeeseeseeee 46 
Soya Processing Co 55 
E. R. Squibb & Sons 13 
A. L. Stanchfield & Co 56 
E. K. Steul Co 56 
Strong Scott Mfg. Co 

Superior Packing Co 56 
Sunset Feed & Grain Co 57 
Swift & Co 52 
Tennant & Hoyt 57 
Venn-Severin Mch. Co 5 
Virginia-Carolina Chemicals Corp................. 55 
Washburn Crosby Co 16 
Waterloo Mills Co 56 
Werthan Bag Corp 46 
White Laboratories, Inc 36 


Firms that spend money to build aed will are 
less likely to do anything that might nullify the 
effect of their advertising than firms making no 
such investment. It will pay readers to trade with 
The Feed Bag advertisers. 
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“ALL YOUR NEEDS IN GRAIN OR FEEDS” 


Sunset Feed & Grain Co., Inc. 


FEED JOBBERS e 
CHAMBER OF COMMERCE 
BUFFALO, N. Y. 


BRANCH OFFICE 
MIDDLETOWN, N. Y. 


Distributors of: 


C-A WOOD PRESERVER SUNSET BRAND FEED 
(Carbolineum America) (an exclusively milk product) 
Pure, honest, anthracene oil. High in flavin, milk albumen, 


The most etme = and milk minerals. 
mite preventative 


The only carbolineum guar- 
anteed affidavit. 


WRITE US FOR FURTHER INFORMATION 


CLO-TRATE 


Cod Liver Oil fortified in 
vitamins A and D. 


Order a Mixed Car of 


Golden Loaf Flour 


(The Flour with the Vim and Pep left in) 


Bran an Middlings 


ts (Higher in Protein) 


a TENNANT & HOYT Co. 


LAKE CITY, MINN. 


for Feeding Them- 


Mills and warehouse stocks at convenient centers 


There's a Very 
Definite Reason 
Selling © 


Feeds 


-Justas there is 


¥- for non-fermenting Brewers’ Yeast 
(Vitamins B & G) 
—for Cod Liver Oil (Vitamins A 
“and D). Also Wheat Germ Oil 
(Vitamin E) 
Vitamin potency prolonged by 
Exclusive Patented Process. 


This big he story is soe — TRY OUR 

and Profits for Conkey Dealers. Y 

not get the benefit of Conkeys nation- P PECOS SPECIAL 
wide advertising...on the Radio... | IT’S BETTER 


in leading Poultry and Farm Papers 
. .. ALL driving home the exclusive 
Conkeys “Y-O” story. Get Conkeys 
liberal dealer proposition.Write today. 


The G. E. CONKEY CO. 


6761 Broadway, Cleveland, Ohio 


Pecos Valley 
Alfalfa Mill Co. 


HOME OFFICE 
HAGERMAN, NBW MEXICO 


SELL (onkeys- THE YEAR ‘ROUND PROFIT LINE 
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RIEBS VIEW The Best 


Vol. 8 No. 4 April, 1940 Milwaukee, Wis. S p RI N C T O N C 
I~ WILL PAY you for Your Feed Business is a ‘ 


Complete Stock of 


to get your customers 


to plant good malting 
barley and to ship to 


THE RIEBS CO. 
which obtains top market STARTER MASH Mashes 


prices and gives efficient “ate 
service 


Wisconsin 


NORTHERN co. 


MALTING VARIETIES Starting-- Growing-- Laying 


Pedigreed Wisconsin 38 


Oderbrucker NORTHERN MILLING co. 


WAUSAU Since 1883 WISCONSIN 


Central Dealers — Welcome! 


Every facility of the Hotel Schroeder will be at your 


command when you come to Milwaukee for the 


CENTRAL RETAIL FEED ASSOCIATION 
ANNUAL CONVENTION, JUNE 3 and 4 


For the ninth consecutive year your organization has 
selected the Schroeder for its headquarters. We are proud 
of this fact and assure you that we will do our utmost to 
please you in every way. 


* We Will Appreciate Receiving Your Room Reservations Early 


HOTEL SCHROEDER 


Milwaukee, Wisconsin Walter Schroeder, President 
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There pam Extra Dollars Profit 
In Every Ton of Grain Fed In 
Your Locality... 


URPHY’S CONCENTRATES for balancing up home grown grains into 
TOY PAICE better livestock and poultry rations open up a big new market for you. 
ULIAT RAL ER They bring EXTRA profit dollars into your cash register that you are now 


IR losing. 
READ WHAT DEALERS SAY: 


“Murphy radio advertising has helped to build up our feed sales. It is 
educating farmers to bolster up their farm grains and get better results 
* with their livestock. This whole community is gradually becoming Murphy 
: Feed conscious. Farmers like Murphy Concentrates because it takes so 
little cash outlay to make good rations. Naturally, satisfied customers 
make our business better and bigger.” (Name on request) 


Write us today and let us show you how we can help you get this extra 
business — Find out about Murphy’s Dealer Service —business building 
helps that really build and keep sales growing. Write today! 


MURPHY PRODUCTS COMPANY 


BURLINGTON, WISCONSIN 


WHEW- 


WHAT I’VE BEEN 
MISSING! 


FARMERS 
Se WITH LOTS 
ce 
OF FEED 
Y 
Al 
4 
Z 
Ve 
OWN MASHE : 
iz A \ 
maz, \ FRUGAL FARMERS 
A 
AD 
oHY S AS 
CUSTOMERS “ 


“THIS invoice covers an actual shipment to one of 

our dealers. You, too, may enjoy the advantage 
of carrying complete stocks and still hold your inven- 
tories to a minimum by depending upon King Midas 
mixed car service for all your requirements. 


KING MIDAS 


2 & 
our NO 324 King NSE: Flovt Mills 
padres® sconsts gold bY or FICE 
7.0.8 
consiened ORDER of DAS FLOUR 
pestination grate of Terms 514 
Notify peo TH are, BANK 
At grate of gr 
Route 
cot KING MIDAS FLOUR, 2! 
1 GAR WHEAT FU UR 
2 GARY ROLLE OATS 
400 GROUND Bante’ 40 
an \ ACL SROKAWAY wast! 201 
BLP ALL AR BOULTRY RATON 
PERCE ALL STAR €G wast 4008 
BLP, NOLSUM 0/0 DAIRY FEED 1.008 
BLP WEN GRIT 4102 
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